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2024 ALABAMA BEEF CHECKOFF PROGRAM DIGITAL ADVERTISING REPORT

In 2024, digital advertising was run on a variety of platforms to reach Alabama consumers with key beef messaging. Priority ad
placements focused on key consumer moments in time (American Heart Month,Valentine’s Day, summer grilling season, Back

to School season, football tailgating, October Beef Month and winter holidays) and college sports fans across Alabama.AL.com,
social media platforms, audio streaming platforms like Spotify,and Connected TV platforms like Disney+ and Hulu, were the main
placement locations for Beef. It's What'’s For Dinner promotions. The Alabama Beef Checkoff Program partnered with groups like
Alabama Media Group (AMG) and the National Cattlemen’s Beef Association to ensure advertisement reach on each advertising
platform. Here are some of the results from 2024.
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