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Local Advantage

• Know WHO raised your meat

• Know HOW your meat was raised

• See WHERE your meat was raised

• Know how your meat has been handled and where 

it has been across the entire supply chain (farm, 

processor, point of sale)

• Support a farm family and your local economy

• Access to high-quality and specialty products



Where to Sell

• On-Farm

• Restaurant or Store

• Farmers Market



On-Farm

• Set your own hours

• Can pre-order and schedule 
pickups

• Is your farm accessible for 
customers? 



Restaurant/Store

• One drop off point
• “Wholesale” prices
• Must build relationships
• Availability



The In’s-And-Out’s of 
Farmers Markets

• Freezer or cooler
• Grill or cook samples
• Time to set up and work 

market



How to Advertise

• Local newspaper
• Word of mouth
• Email lists
• Social media
• Sweet Grown Alabama



Facebook Crash Course

How to Build A Facebook Business Page for Beginners

• Create a Facebook Business Page
• Use photos
• Canva.com
• Think Like a Consumer
• Be authentic!

https://www.socialmediaexaminer.com/how-to-build-a-facebook-page-for-business-a-guide-for-beginners/




Sweet Grown Alabama 
Membership



Searchable Database



www.SweetGrownAlabama.org

http://www.sweetgrownalabama.org/


Ellie Watson
ellie@sweetgrownalabama.org

334-399-7748
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