


The Importance of Christmas in the Park

The tradition of the Christmas in the Park display dates back to the
1950’s and has become a staple in the South Bay.

In 2019 Christmas in the Park celebrated 40 years in downtown San Jose.

In 2020, the COVID-19 crisis facilitated the need to rethink the event.

People wanted a sense of normalcy, tradition, and a means to celebrate
the holidays.

This event continues to build community year after year. From tree
decorating to a traditional cup of hot chocolate and a churro, Christmas
in the Park remains a constant Holiday tradition.




Drive-thru
tickets sold:
62,262

Instagram 2020
followers: Estimated
3,351 attendance:
- S 7 250,000

Mailing list:

Total social 65,000

media = Facebook:
foélf‘g’érig‘ page likes: 28,710
! followers: 29,539

.4 i
*Includes paid advertising only and does not include i‘erson impressions or general social media posts
4



2021 Expected Reach

£ £ Drive-thru
o vehicles:
“r‘ 4 78,800

Walk-Thru Drive-Thru

ttend attendance
il (" 250,000

750,000

Total social
medfa ' Traditional
fOél(t)J\(l)V(l)ggi advertising reach
’ 3.5 Million

Mailing list:
90,000




What people are saying...

your resilience,
creativity and
fortitude in making =
it happen this year —
«» against all of the

odds...you guys are
amazing.”

- Sam Liccardo, Mayor ’
City of San Jose




A
|

i
ot

.
.
.
o

R T 1)




Q‘(\?\\STM 4

AR @
N o\
THE PP







«
o .
Ve > B
3 ’ 3

O Marketing &

a6 —
i




TELEVISION

People from 44 different states

experienced our drive-thru in 2020.

We received television coverage in 8 different states
and nationally on CNBC.

Radio Magazine (rint/Oniine]

KRTY Travel + Leisure
KBAY
Star 101.3
KCBS

KGO-AM

Conde Nast Traveler

Modern Luxury Silicon Valley
Metro Silicon Valley

VIA Magazine
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B 55% Women
55% All Facebook

35-44 45 - 54

B 45% Men
45% All Facebook

Relationship Status Education Level




December 29, 2020 - Q

@ Celina Cerna 4 recommends Christmas in the Park.

Kids had so much fun looking at all the lights. It was nice drive that took
about 45 minutes so | feel it was worth the drive out to San Jose. Very

pretty displays and light shows.

Leslie Carole Taylor i3 recommends Christmas in the Park.
December 28, 2020 - Q

The lights and decorations were beautiful. Just when you thought you were
done, you are led into a second area! | loved seeing the individual trees

decorated by groups in San Jose.

¥ 4.6 out of 5

Based on the opinion of 1,200 people
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LATEST REVIEWS

4.4

1,823 Reviews

@ Alan Grace
o 6 days ago

Friendly staff, thoughtful displays, fun for the whole family.

Total actions 123K

6,000

Visit your website
86.9K

Request directions
33.5K

\. Call you

3.02K
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What people are saying...

“What a herculean
effort. You are

& what makes San

I"
.

Jose specia
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2021 Christmas in the Park Plan

The overwhelming success of our drive-thru event in 2020 has convinced us to stage it
yearly. Blinky’s llluminated Holiday is an all-new experience and will thrill the
community. We are also planning a triumphant return of our traditional free walk-
thru event in Downtown San Jose. Some old favorites of course, and new experiences,
too!







2021 Christmas in the Park — Downtown $an Jose

New for 2021!

As our focus returns to our traditional event, guests will notice
exciting additions (many pictured on the previous page):

A new 60-foot tall walk-thru Christmas tree

A large lighted bear and shooting star displays

A larger than life walk-thru ornament

Multiple acrylic Christmas trees reaching 20 feet toward the sky.
Two new rides for kids young and old.

Lastly, an all-new inflatable log cabin lets adults enjoy a beer or
a nice glass of wine at “Blinky’s Tavern” adding more holiday
cheer to the downtown experience.



Christmas in the Park $Sponsorship Demographics
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87% of attendees typically drive to Christmas in the Park
49% of attendees live in San Jose
- 65% of attendees live in Santa Clara County
- 83% of attendees live in the Bay Area
70% of attendees are between 25-55 years of age
46% of attendees have an annual household income above $75,000

55% of attendees have children under 18 living at home
More specific information is available upon request.
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2020 Sponsors CEFCU
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Sponsorships

Each sponsor package is custom designed on
an individual basis for businesses based on
their goals and objectives.

The following slides provide a basic level of

created to fit your overall budget and
marketing strategy.
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Sponsorship Packages

TIER 1: (All sponsorships include Tier 1 benefits) $2,500

* Logo placement on sponsorship page of website
* Basic logo placement on banners acknowledging all sponsors at Christmas in the Park

Verbal acknowledgement in our audio loop at Christmas in the Park where we
recognize sponsors during holiday

Facebook announcement of sponsorship

Sponsor tree for decorating, placed in a prime location at downtown event

5 tickets to Drive-thru event

TIER 2: (Includes Tier 1) $5,000
* Sponsorship of one of the iconic displays at Christmas in the Park including logo placement on display sign
* Enhanced logo placement on banners acknowledging all sponsors at Christmas in the Park
* Home page announcement of sponsorship prior to the start of Christmas in the Park
5 additional tickets to Drive-thru event

Continued on next page




Sponsorship Packages

TIER 3: (Includes Tier 1 and 2) $10,000

Sponsorship of a Christmas in the Park or llluminated Holiday featured area.
e Large logo placement on banners acknowledging all sponsors at Christmas in the Park
* "Boosted" Facebook announcement of sponsorship for larger reach

e Company logo created in lights
* 10 additional tickets to Drive-thru event

TIER 4: (Includes Tiers 1, 2 and 3) $20,000

Sponsorship of an additional Christmas in the Park or llluminated Holiday feature
e 25 additional tickets to Drive-thru event

Examples of feature elements include Pixel Tunnel, Santa Booth, Community Stage, Pixel Walls,
Community Giving Tree, Tree Program, Christmas Tree Maze or Featured area at either event.

Continued on next page




Sponsorship Packages

Presenting Level: $50,000 (Only 3 Available, 2-year commitment)
Top tier sponsorship of a Christmas in the Park or Illuminated Holiday event.
* Logo placement on all signage at event where event title is mentioned

Includes sponsorship of one main feature or area at each event

Company included in all event marketing and PR

Company included in all paid advertising on radio, TV and in social media

100 tickets to each Drive-thru event

The previously mentioned sponsorship packages and pricing should
be used as a template. We will work with your business objectives and
budget to create a custom memorable, creative and productive
sponsorship package.

Continued on next page




Sponsorship Packages

PLAYHOUSE BUILD WITH CHRISTMAS IN THE PARKAND

HABITAT FOR HUMANITY: 55,000
(50/50 split between non-profits)

* Team building activity for 8-12 people (more can be involved - ask for details)
* Logo on signage in front of playhouse at Christmas in the Park

* Picture of constructed playhouse and company logo on Playhouse web page and voting site
* Houses are then donated to Blue Star Moms (military support) families
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Continued on next page




Special Events
CHRISTMAS IN JULY

e Our annual summer soirre at History Park where 400 Christmas in the Park supporters
enjoy an evening of food, frolicking and fine wines along with live music and a robust
auction (Presenting Sponsor $20,000 — Table Sponsorships Available)

BREAKFAST WITH SANTA

* Held at The Fairmont San Jose, this annual breakfast with the big guy himself is great
family fun with entertainment, arts & crafts and more (Presenting Sponsor $10,000)

GINGERBREAD HOUSE RECEPTION

* Witness some amazing holiday themed houses that guests can bid on and take home for
the holidays (Presenting Sponsor: $10,000)

Continued on next page



What people are saying...

“Great job
managing the
uncertainty of
the pandemic...
we hope this
becomes a new &

tradition”

- Jocelyn L.




Christmas in the Park Contact Info

Jason MinSky Executive Director

Jason@christmasinthepark.com

408-297-9627
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mailto:Jason@christmasinthepark.com

