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IAFE AGRICULTURE AWARDS PROGRAM
CATEGORY 3 FORM (2025)

Please provide all information requested on this form in the space allocated (no additional lines and or pages
of explanation). Supporting material and photos are limited to three pages. No maximum number of photos, but
they must be inserted into the three-page maximum. *All photos must have a caption. All photos must be in .jpeg
or .jpg format.

FAIR NAME: Laramie County Fair

FAIR STATE/PROVINCE: WY
DIVISION: 1 (see rules, based upon attendance)

Category 3 — Newly established or evolving program/exhibit at vour fair promoting agriculture to the fair
going public.

DESCRIPTION. Entrants will describe an innovative exhibit, event, program, theme, or competition
designed to communicate an agricultural message(s) in an entertaining and/or educational format to the
fair guests. Entrants should also explain relevance and detail partnerships involved, resources used, and
the success of the program. Special note: Fairs may enter up to 2 entries in Category 3 and both
entries are eligible for placing.

a. Title of Event/Program: Chick Hatchery

b. Goal/Objective

Our goal was to engage fairgoers of all ages by providing an up close, educational
experience through our chick hatchery. By allowing visitors to watch eggs hatch and see the
chicks up close, we aimed to spark curiosity about the life cycle and the care involved in
raising poultry. We had chickens and quails in our egg-cubators and we also had baby
ducklings in an enclosure next to it. Fun graphics and daily hatching updates helped make
the process accessible and understandable, while the interactive display encouraged families
and youth to connect with agriculture in a fun and memorable way.

c¢. Description - What does the program or event entail? How does it encourage participation?
Outline financial investment (both material and in-kind) including partners or sponsors.

Our team created a custom brooder designed to match the fair's color scheme and logo,
featuring three incubators housing chicken and quail eggs. The display allowed visitors to
watch the hatching process up close, with chicks moved into the brooder as they hatched
and new eggs added daily to keep the experience fresh. Informational coroplast signs with
printed infographics provided explanations of the process, making it engaging and
educational for all ages. The brooder was extremely popular by all ages. It regularly was a
gathering space for our fairgoers to check-in on throughout the day to see if we had any new
eggs hatching.

The financial investment for this display was minimal. Expenses included materials for
building the brooder, printing the educational signs, and purchasing three incubators. Most of
the eggs were generously donated by a local community member, who also collected the
chicks after the fair concluded. While we did not have sponsors for this display this year, the
overwhelming community response gives us a great potential for sponsorship in the future.
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d. Outcome - What is the exhibitor, management, fairgoer and/or stakeholder response?

The chick hatchery was a hit with everyone! Our fair exhibitors, staff, and especially our
fairgoers. As staff, we loved watching families and kids gather around it daily with
excitement. Many people have not seen eggs hatch in real life before, let alone be able to
watch them fluff-up and navigate their first steps. Many visitors returned throughout the fair
to check on the chicks, asking questions and spreading the word to the rest of the
community. Overall, the display created a lot of memorable moments, sparked a lot of
questions, and gave our community a fun new experience.

e. Promotion of Agriculture - How does this program specifically promote agriculture at your
event?

Our chick hatchery promotes agriculture by giving fairgoers a direct, up-close connection to
the life cycle of poultry and the care involved in raising animals. Visitors can see the
process from egg to chick, learn about proper care and handling, and gain a greater
appreciation for the role of agriculture in daily life. By making the experience interactive and
educational, the display helps highlight agriculture among all ages, including those who
may not typically engage with traditional farm exhibits.




INTERACTIVE EXPERIENCE:
EGG-CUBATOR WITH LIVE HATCHING

The brooder was built by our team. It was
in our fair color scheme to match the
logo. We had 3 incubators in it that
housed our chicken and quail eggs. As
they hatched and fluffed up, they moved
into the brooder to stay on display
throughout the fair. More eggs were .
added daily. We had multiple chicks : &€
hatching each day. s B

Informational graphics wrapped the
brooder to explain the process to our
fair-goers. Overall this was a massive hit
with the community.

We also had a
duck pond with
baby ducks of a
few breeds next
to the brooder.
It also featured

info graphics.
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