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IAFE AGRICULTURE AWARDS PROGRAM
CATEGORY 3 FORM (2025)

Please provide all information requested on this form in the space allocated (no additional lines and or pages
of explanation). Supporting material and photos are limited to three pages. No maximum number of photos, but
they must be inserted into the three-page maximum. *All photos must have a caption. All photos must be in .jpeg
or .jpg format.

FAIR NAME: Washington State Fair

FAIR STATE/PROVINCE: Washington
DIVISION: 4 (see rules, based upon attendance)

Category 3 — Newly established or evolving program/exhibit at vour fair promoting agriculture to the fair
going public.

DESCRIPTION. Entrants will describe an innovative exhibit, event, program, theme, or competition
designed to communicate an agricultural message(s) in an entertaining and/or educational format to the
fair guests. Entrants should also explain relevance and detail partnerships involved, resources used, and

the success of the program. Special note: Fairs may enter up to 2 entries in Category 3 and both
entries are eligible for placing.

a. Title of Event/Program: OUr Food, Our Farms, Our Washington

b. Goal/Objective

In celebrating our 125th anniversary and our agricultural roots, the Washington State Fair
wanted to tell our state's agricultural story through an engaging, immersive experience. In
our region, there is a disconnect with the public and the role of agriculture in their daily life.
The diversity of agriculture, the industry eco-system and the sustainabilty of land are
important topics for the public to be aware of and understand our role in how agriculture is
supported.

Our objective was to tell a modern story, highlighting the depth and breadth of Washington
agriculture along with the challenges and innovations shaping its future to a broad audience.

\With this story, we hope to bridge the gap between the public and agriculture by showcasing
information in a new way.

c¢. Description - What does the program or event entail? How does it encourage participation?
Outline financial investment (both material and in-kind) including partners or sponsors.

The 13,000 sq. ft. exhibit was grounded in the story of the top 10 commaodities within
\Washington; each commodity featured a creative focal point, art inspiration, facts, stories
and dynamic videos of the commodity's industry. Woven within the storyline are features
celebrating history, meeting the farmers, tackling challenges and terchnologies driving
success way into the future.

Exhibit pieces encouraged participation in a variety of methods to give the guest a tailored
experience. Informational kiosks provided 20 second videos for quick engagement; large
scale signage provided a visual interpretation for learning and interactive stations allowed for
active engagement.

Cost: $390,000 compiled from Fair's Operational Budget and Fair Foundation Donation
28 collaborators and contractors brought the exhibit to life. Full list available here:
www.thefair.com/washington-state-fair/activities/our-food-our-farms-our-washington/
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d. Outcome - What is the exhibitor, management, fairgoer and/or stakeholder response?

Overall response to the exhibit was overwhelmingly positive. We have nearly 85,000
fairgoers visit the exhibit with many commenting that they "did not know...." about an aspect
of Washington Agriculture.

The Washington Department of Agriculture has featured the exhibit as a blog post on their
website: https://agr.wa.gov/about-wsda/blog-posts?article=44777

The Fair Board has made the commitment to bring back the exhibit in 2026 with new
features and stories. The exhibit was meant to be a special exhibit for 2025 only.

This exhibit and its success has also created a springboard for stronger collaborations with
Washington State University, commodity groups and private farms.

In surveying guests about their visit to the exhibit:

63% Learn something they did not know about WA agriculture

50% Felt a sense of pride for all that WA state has to offer agriculturally
44% Felt more informed about where their food comes from

42% Felt the information provided was important and meaningful

e. Promotion of Agriculture - How does this program specifically promote agriculture at your
event?

The exhibit specifically focused on commodities are produced within our state making a
local connection to agriculture. It provided insights to the impact agriculture has
economically, nutritionally and individually to the public. It provided insights on how
Washington agriculture plays a significant role in international trade and supplying food to
the world's citizens.

Specific example: The Wheat Wall showcased a multitude of products which contained
Washington grown wheat, a 650 million dollar export to countries such as Japan, South
Korea and Indonesia.

It also provided educational insights on why research is an integral part of agriculture.
Understanding climate change, environmental impact and animal health leads to more
sustainable practices as the need of our communities grow and evolve.

Specific example: The use of drones continue to evolve within the ag industry. Specific
developments on tracking crop health are interpreted by Al to develop better watering plans
for sustainability and crop development.

The exhibit provided younger guests information on career opportunities within agriculture
from plant pathology to food safety to artificial intelligence. Washington State University
displayed ways to learn more and the role these types of career play in the agricultural
ecosystem.

Specific example: The 21st Century Ag display by Washington State University
illustrated the educational pathways in agriculture through applied science programs,
alumni profiles and the impact an individual can have on agriculture.
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