
IAFE AGRICULTURE AWARDS PROGRAM 
CATEGORY 3 FORM (2025) 

Please provide all information requested on this form in the space allocated (no additional lines and or pages 
of explanation). Supporting material and photos are limited to three pages. No maximum number of photos, but 
they must be inserted into the three-page maximum. *All photos must have a caption. All photos must be in .jpeg 
or .jpg format.  

FAIR NAME:  

FAIR STATE/PROVINCE: 

DIVISION:  (see rules, based upon attendance) 

Category 3 – Newly established or evolving program/exhibit at your fair promoting agriculture to the fair 
going public. 

DESCRIPTION: Entrants will describe an innovative exhibit, event, program, theme, or competition 
designed to communicate an agricultural message(s) in an entertaining and/or educational format to the 
fair guests. Entrants should also explain relevance and detail partnerships involved, resources used, and 
the success of the program. Special note: Fairs may enter up to 2 entries in Category 3 and both 
entries are eligible for placing. 

a. Title of Event/Program:

b. Goal/Objective

c. Description - What does the program or event entail? How does it encourage participation?
Outline financial investment (both material and in-kind) including partners or sponsors.
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d. Outcome - What is the exhibitor, management, fairgoer and/or stakeholder response? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
e. Promotion of Agriculture - How does this program specifically promote agriculture at your 
event? 
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Creating the favorite new destination for kids at the Fair...

The chicken coop, with our hens
waiting patiently for visitors.

The garden area, where
children could pick veggies and
flowers to take to the market.

The entry area to the new addition, from inside the
Agriland exhibit.  The market is on the left, and the

garden (in progress here) is on the right.

The farmers market.  Notice the shopping backs to
the left.  There was also “fair money” for the

shoppers to use.

Putting the finishing touches on our crop displays, to
show children how and wear these fruits and

vegetables grow.



Lots of happy faces playing... I mean working... on their farm!



We gave our
social media
followers a

preview of the
exhibit and asked
for help naming

our last hen.
Their suggestions
DID NOT disappoint!
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	AgrilandSupportingMaterials

	FAIR NAME: Washington Town & Country Fair
	FAIR STATEPROVINCE: MO
	DIVISION: 1
	a Title of EventProgram: Agriland - Chicken Coop & Farmers Market
	Goal: Agriland has been a beloved exhibit for children and parents at our fair for over 25 years, with new educational components added over time, but nothing in the past few years.  This year, our Agriland chairman wanted to create an opportunity for children to experience the farmer to consumer process through play.
	Description: The mini-farm included a chicken coop with stuffed animal hens and plastic eggs, crop section with corn, carrots, lettuce, pumpkins, and sunflowers, and orchard display with apples velcroed to the tree.  After collecting eggs or harvesting crops, children could take them to the farmers market section to "vend."  Market "shoppers" had canvas WashMO Fair shopping bags.

We had committee members and volunteers from our local FFA chapters on hand to keep the area tidy and attract attention to the area, but the kids in Agriland didn't need much encouragement.  The chicken coop was brightly colored and visible from outside the tent, which brought lots of people in to check it out!

Conveniently, we were able to re-purpose a "gingerbread house" our Junior Fair Board built for a holiday parade and turn it into our chicken coop (yes, inspired by the Hannah Montana chicken coop).  Overall, the cost of the project was about $750 to purchase the crates, hens, market display, crop display, plastic fruit/veggies/eggs and shopping bags.  The cost was wrapped into our Agriland budget, and we have sponsors for the overall exhibit, but people loved it so much, I know it would be easy to sell as a stand-alone sponsorship.
	Outcome: Everyone loved it!



We had parents message the Fair's Facebook page directly to share photos and express how much their kids enjoyed the new addition!  When we posted about it, people were quick to comment and share additional photos.  Agriland sponsors were thrilled with the extra attention for the exhibit.



Ann, our Agriland Chairman, had shared that her dream for this addition was that kids would feel like it was "their" farm, and would want to come back throughout the week to check on "their chickens."  One mom messaged us "Wanted to send a big kudos to this new chicken coop area in Agriland! I think we spent 2 hours in here on Wednesday!"  We heard from her again on Saturday with another picture, and a note that they had to purchase their own chickens (stuffed).
	Promotion: We always learn better by doing, and being part of something.  This new addition to Agriland allowed children to see the hens and eggs, the crops in the soil, and apples on the trees, and then let them experience collecting those eggs, and harvesting the crops.  For children that are exposed to farms or gardens, that was just a typical experience, like cooking in a toy kitchen, but for children that don't have that background, it allowed them to fully experience the process of moving items from the farm to the market, where they could be purchased.  Lots of kids get to go to the grocery store, but for those that think the items just magically appear there, I think this was an impactful experience to see what happens before the shelves at the store, or the tables at the farmers market.  And the best part, is it was fun and interactive, and adorable to be honest.


