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DEMOGRAPHICS

Household Income

Under $50,000 [KPEA @ Ages
$50,000 - $75,000 22.3%

$75,000 - $100,000 18.5%

$100,000 - $200,000 30.8% M

$200,000+ 19.2%
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A Night of lllumination was a hit with five
lllumination Selfie Stations, Wine Walk Balloon
display by the Houston Chronicle, Welcome light up
display by Visit The Woodlands and Glow Stations
Light-up headbands at the Bayway Cadillac Fun
Zone

evamor Water Hydration Stations

Confetti 360-degree photo booth with copious
amounts of swag at the Palm Bay Imports display.
Massages at the Aruba Tourism Relaxation Station



250+ Beverage Selections




WAL

MARKET STREET

Wines From

ALEXANDER
VALLEY
VINEYARDS

e
BECKER VINEYARDS
CTONTWALL TERAL

BEVIAM

INLRAN T,

b3
BOGLE

VINELYAKD)Y

-
S

OS]
( I/ ta. )

=

CAPRICCIO
CHeerz 2eer.
P,

M«

Constellation Wines US.

CRIMSON

DAOU

DELACATO FANILY VINETANDS
- rene

&

DISTINGUISHED VINEYAR DS
o &
WU FANTTATR

DUCKHORN.

VINEYARDS

EUROPE
SHARES -

2

FALL CREEK

FREINENE yﬁu\\m‘n’\

: p
b foa
fﬁﬁ&f&

HESS PERSSON

YINEYARDRA & WINES

LIVE} TRAD_ING

%

o
Messina Hof

WINIRY & RESORT

MICHAEL DAVID

»ee wiNeny "

L
O'NEILL

VINTNERS & ST ey

OPrICI FAMILY

DISTRIBE TING

O

PALM BAY

PRESTIGE

EBEVERAGE CRQUP

RS
9
>

RIBOLI FAMILY
WINES

roots run deep

ohonts

RSCHI'II)

SHARE A SPLASH
wine c¢

TOOTH & NALL
RINE LONTANY

TREAGURY |
WINE ESTATES

@ VINE CONNECTIONS

Faminy of Wing

THE WINE GROUP

V)

WINEBOW

BRANDS

ANOTHER GREAT EVENT BY de“\inv [ime »uouuumm@




M\X/I N E 4 Wiﬂef@%%
\X/A |_ < l@o;/ﬂ Craft B?er

MARKET STREET

s

. INDEPENDENC
EMBERS .

\_ SELTZERY"

¢




LT | PR 1
| 1] 44y J
Lamgy




m\X/‘ N E 4 Winelfo “@Qg
\X/A I_ E< % Delicious Bites From

MARKET STRE

BACK " TABL BLACK WALNUT
BITSHEH & NARN - T

. o T — r
- - Y . ’
G -: g . ‘-" ..'. \ ’
@ Bogseat || MM | | | ( heno
- Krcrer S Tibwmons © o r \ y
i P:TL\:?::: ‘:.'r..' 8 :';1 o G
Fuods a : s s

B30 “FEDERAL-
E’glgé!:ﬁN'I“Elg AMERICAN GRILL

VIP ONLY

HYATT
|l s == AN || SERIRE ,B%EE’

e MASTRO’S
ng? i MANDI el OCEAN CLUB
. : COINA N T ANAG /'7) CATERING

. V' Russos "‘~--.‘ flpISTLC B
(/\r—g‘rzﬁ—ﬁ L g DP@FT Tommay Bakama

ANOTHER GREAT EVENT BY h,x,ldi\uu lime vuc_r_n;r,m_:m@




7 Selfie Station

RS




Save The Datel

WATERWAY - arfs festival

dlands ¢
T%@r;vgoouﬁllCH

Matter

by k. = B
! A K \ |\\ "'l
B '!M"ll* :.__..‘,-

Q) Wine Ring Fling

Be U 1







h

A Night.of ILLUNMIR ATIORN

Slelid TICKETS WILL NOT BE SOLD AT THE DOOR * * &

Parking ~
Garage Event e
. Start
Official Start / Check-In D n
icket 4 Culina
Q Rideshare Culinary Tickets R ! Qn(ln;y:
ul
Cantinas _—
Purchase Tickets K | Constellation Wines -
g @O, & vip

SERVICES L\ | paou vineyards ) -

'3
-
i

Rideshare Pick Up

B
pe Sk ’ omaguin.
& Drop Off Autaasicn saire
Lounge S
o evamor
= ATMED Hess?
Suason
I\ @
Restrooms . Michael David Winery
Pt o
meressem Freto Bocth
Valet Trinchero Famil
Uonia
[roe
@
Elevator N '( | Winebow Fine Wine + Sp
aogiieg
Parking gl | ¢
First Aid 9
ReAT EVENT BY Food & Vine Timeprobuc B)
Ed ©

" T—



his promotion campaig;
The European Commi
otaccept any responsibility for

N reprosents the views of the Author

only and is hister sole responsidiliey.
5sion and the European Research Executive Agency (REA)
any use that may be made of the information It containg.

ion
this promotion €78
# The European C e’
3 not accept any rospof







-

o -
-

\OLIA Map
4

2003 $»
O

U.S.A

>TD

g
><
S\
-
=]
=




AV
A
1IN

Dareville
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Live. Learn. Work. Grow.

Deareodle

Live. Learn. Work. Grow.

In 2004, inspired by a mother's need to pro(/ide a safe, meaningful, fulfilling life for her disabled son, a group of
community leaders from Montgomery County, Texas joined with her to establish Texas New Community Alliance (TNCA),
a 501(c)3 charitable and educational organization. At the cornerstone of TNCA was the vision for a self-sustaining,
master planned, integrated community where adults with intellectual and developmental disabilities ("IDD") could Live,
Learn, Work, and Grow emotionally, socially, and spiritually with their non-disabled peers. That vision has become a
reality with the development of New Danville.

Today, New Danville serves over 500 adults a week. Known as "wranglers" and "mavericks", these men and women
participate in a variety of activities in a pastoral setting at New Danville's Life Learning Center, an adult education and
training center. Education and training activities are developed by talented and devoted staff, supported by caring
volunteers that enrich the mind, the body and the spirit of each man and woman who participate during this weekday
program. In addition to the day program activities, some wranglers have the ability to live independently, and chose to
live in Meadowbrook, New Danville's first residential neighborhood.

Everything New Danville does is designed to develop a strong work ethic, real life skills, and helps to develop
independence, confidence and social skills for the real world.

) A""RQ‘_\éVoodlunds

COUNCIL

Because /

The Woodlands
ARTS COUNCIL

Because Art Matters

CREATING A BETTER COMMUNITY THROUGH THE ARTS
You may have heard about us. We’re in your kids’ schools. We’re in the mall. We’re sprinkled across the Waterway.
We’re even growing into the hearts of members of our community. The Woodlands Arts Council, Inc. (TWAC) is a
501(c)(3) not-for-profit corporation whose mission is to provide regional cultural and educational enrichment. We do
this by presenting The Woodlands Waterway Arts Festival and hosting community events+programs that support the
performing, visual and literary arts. Our primary goal is to establish and support meaningful programs in the
performing and visual arts to create a strong and vital arts presence in the area. We believe the arts can open the
doors of our minds, strengthen character, heal the body and foster an appreciation of other cultures.
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Win Tickets to the 18th Annual HEB Wine Walk at Market Street. Wine and Food Week
Woodlands Online is giving away four tickets to the October 6, HEB Wine Walk.
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t Shop at Market Street
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No Tickets Will Be Sold At The Door. If you missed out, we look forward to seeing you next
time!
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Thursday evening take advantage of the gorgeous weather and Woodlands wonder by heading
over to Shop at Market Street for the H-E-B Wine Walk, part of Food & Vine Time Productions'

Wine & Food Week
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If you're planning on attending Wine Walk at Market Street, it's already getting packed with

scarce parking and long check-in lines... but SO worth it!
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A " (§! ReplytoMiradaF  On Thursday, October 6, W *s 18th annual + Wine Walk illuminated
) Comment # Share Market Street in The Woodlands with wine tasting experiences, craft beers, live music, and
culinary creations from area restaurants, chefs and caterers. Read more and view photos at
Photography by Rod Prado, He
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