
Marketing your project means helping people learn about your animal and why they should support you at the auction – 

either buying or giving a donation. Think of it like introducing you and your animal to new friends!  

TELL YOUR STORY: 

• People love hearing about the hard work you have put in. Things to share could be: how long you have had your animal, what 

kind of feed, what you do to take care of it, what kinds of things have you learned about?, etc.  

• Show what makes your animal special. Every animal has strengths and you can talk about their muscle tone, structure, if 

they are calm and friendly. Anything to let people know about your animal 

• What does it take to break even? To get back what you put into your project, you need to know how much money you have 

put into your project to know how much to ask for per pound 

HOW TO TELL YOUR STORY: 

Creating a letter, poster, flyer, etc. that can be given to 

potential buyers and sponsors. If you are visiting them in 

person, use good manners, dress neatly and always say thank 

you, even if you don’t get a donation 

AFTER THE SHOW: 

It is very important to write thank you’s to your supporters 

for their donation! A simple thank you note after the auction 

shows appreciation and can keep the buyers coming back! 

WHO TO TALK TO: 

Sponsors can be anyone! Family friends, neighbors, local 

businesses, etc. Remember, when you are speaking to 

others, be polite, confident and friendly 

If you need help or have any questions about marketing your animal, please contact KCJLS at 

kcjlsyouth@gmail.com  
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