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CVB Ad Campaigns Oct. 1, 2020 - Sep. 30, 2021

The Mesquite CVB has worked with the marketing firm AJR Media to produce advertising and articles
that ran throughout the year which produced excellent public engagement which translates into more
visitors to the City of Mesquite. There were 1,019 people asking to be mailed a visitors guide, 113
hotel bookings, 9,459 visits to our website and so much more. All of this combines to drive awareness
with the traveling public about all the events, shopping and attractions that are here in Mesquite. More
awareness means more visits and according to the State Office of Travel the average traveler spends
$140 per day. Also included here is our outreach through TrueWest Magazine.
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SOCIAL MEDIA & GOOGLE AD CAMPAIGNS

Over the fiscal year, the CVB has launched several campaigns to help further promote Mesquite’s
community events and organizations. Using Google, Facebook and Instagram advertising, the Mesquite
CVB has gathered over 2,500,000 impressions for a spend of $39,918 resulting in a return on investment
of $5 for every $1 spent.
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Fiscal Year End Convention Sales Report

The CVB supplied the Hampton Inn & Suites sales team with 101 leads during Oct. 2020 to
Sep. 2021. The CVB team together with the Hampton Inn & Suites team closed on 22
conventions and events for an Economic Impact of $2,531,889.

Prospecting (Phone Calls, etc.)
7 Leads

Economic Impact of
$616,433

Automated Email Marketing

Using our CRM software HubSpot, the CVB has created
several automated email sequences that are sent to our
30,000 contacts. During the 2020-2021 fiscal year those
emails resulted in 6 closed conventions for an Economic
Impact of $134,304. The CVB spends $18,0000 annually on
HubSpot for a return on investment of $6 for every $1
spent.

Email Marketing

6 Leads

Economic Impact of
$134,304

Ads (FB/Insta/Google)
2 Leads

Economic Impact of
$266,190

Example Email

Hella,
Thisnk you for your recent inquiry about the Mesquite Comvention Center and Exhibit
Hall. We are delighted to share with you our verue and hope to exceed your

inng in assisting in of your next event.

1. In the next few days. you'll be contacted by one of our sales managers, whe will
wiork tireleasly In crafting a propesal to meet your conference needs.

2. In the meantime, we would liies to share a little mors about aur City of Mesquite.
Texas with you. With this email, we have included our:

= Visltars Gulde
= Sales Kit
= 2021 Press Kit

Below are some phates and videos of the comvention center detailing some of the

specifications of the facility. For guestions or to schedule a site tour contact Alberto
Rivera at Alberto@VisitMesquite Tx.com or call [#00) 541-2355.

Mesquite Convention Center and Exhibit Hall Photos
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