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Celebrating over 36 years of proven success




me &06( Welsite

193,000 page visits during

Jelevision peak festival months
. (September and October)

Over 83,000 streaming
commercials on binge-worthy :
channels and over 1,000 TV spots J&‘M(MM

Over 13,000 printed
Brochyres
Over 30,000 printed Posters

Over 500 store front

posters printed
Radio
Over 400 spots e e

=222 SEAFOOD FESTIVAL

Appare(
Over 6,000 pieces of

printed apparel

Social Media Outlets

n Over 41,000 FB Fans!

The North Carolina Seafood Festival
Over 2,900 followers!
@NCSeafoodFest

Over 5,500 followers
@ @NCSeafoodFest




(Hwards

2015
Amevican Bus «Association LA
Top 100 Event AEMHEQIV
Southeast Jourism Society
Shining Sxample
2015 Festival Of The Year TOP TWENTY
Top 20 Fall Event EVENTS

SOUTHEAST TOURISM SOCIETY

Southeast Festivals & Svents

c(Association
Best Festival Social Media

Best Event Within An Event
Best Sponsor

Our State Wctgag/ne OllI' Statﬂ

CELEBRATING NORTH CAROLINA
On of the Top 75 Things to Do
in North Caroling

International Festivals & Events Association

NC Association of Festioals ~ Intevnational Festival Svents

& Events K.R & Associations

3
NCW Best Festival Social Media

Best Event Qverall )
Green Award -- Best Educational Event
Best T-Shirt NoRkEchoger N~ Best Mohile Application
FESTIVALS & EVENTS
Best Printed Media
Director of the Year AVL
BES[ SOCial MEdia Isteraatienal Festivals & Creats Assacinties ’1 \ W 1218 %\I6ER

Best Non-Prin Media (EQLN— N \CLE
Best Poster _ HAAS & WILKERSON INSURANCE



Partners recieve the following benefits by level selected. Levels over $8,000*
will be customized to suit the needs of each individual business. Partners may also
associate with an event or area for more marketing exposure (see Eventful Opportunities)

|tis our priority to deliver your request and go above and beyond to create the perfect experience for you and your team! Specific
marketing requests and integrations™ within the festival are available to increase branding and activation privileges available but not
limited to:

e (orporate logo on television tags Captain-36.500

T . Commander privileges plus:
* S[age announcements to hlghl.lght tompany partngrshlp Banner Recognition at Festival/Event-Partner Banner
e (Optimum banner placement within Festival footprint Five (5) Official Festival T-Shirts

Radio Promotion Exposure™

e fotel Rooms Four (4) VIP Passes for VIP Area
o Waterfront marketing space for product sampling, marketing, etc. e Two (2) VIP Parking Access Passes
o (orporate logo on Festival apparel
e Mobile push notifications

Two (2) Tickets to Opening Ceremonies
Two (2) Tlckets to Low Country Boil
e And more to fit your marketing profile desires

Opportunity to partner with an event for higher exposure
One 10x10 vendor space for product sampling, marketing, etc.

Commander— $3.500

Leltenant privil
CarporatelogoionilESFWEDS]te:

Presenting Partner (one available)-
Starting at $40.000*

nree (301 Officiallrestival =SS
(olorLogardisplayedonOfficialN S liabloidfe;

Sxclusivity beging at the $10.000* Partnership Level el s

Partnerships above $8.000™ (eve( will be dcaled to fit your requests and budget

Lieytenant- $2.000

Listed Recognition in Festival Tabloid

Storefront Poster

Listing in all pre-festival event programs (time sensitive)
Listing on NCSF Web Site with Reciprocal Link

Official NCSF Poster- unsigned

Two (2) VIP Passes for VIP Area

One (1) VIP Parking Access Pass

Listing in Official Schedule of Events Brochure
Name included on Thank You Banner Recognition Festival

FOUE(4) T CHES Ny oo Weekend
e R OO R o Two (2) Official NCSF T-Shirts

Rear Admival- $8.000
Captain privilesesiplus:
LogoomiNESEWenSiteRwtniReciprogaliLinic

iestiVal Rressike
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“Awarded to Cash Only Partners



NCSeafoodFestival.org

U Tradition has it
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Toast to.the [oast (June]
Trolley
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The NCSEis a not=for-profit 30 Lc coordinated by a volunteer

Board of Directors. The purpose of the Festival s to
Promote the i“‘ itive social and economic impact of the
seafood industry on the citizens of North Carolina;
Rrovide tne nmmmnui\( for North Carofind non=profit, civic
church and educational arganizations to raise funds through
participation in the Festival
Educate the public about Seafood and Its importance to the
State economy;
Publicize the wide variety 1] Sed|l 000 Indigenous to North
(aroling and provide the opportunity for people:to enjoy it;
Promote tourism and recreation in eastern North Carolina ir
the non-summer months;

o Establish a scholarship program for educational pursui

related to the seafood industry

We create remarkable experiences that will prosper aur

| community and demonstrate the value of NC Seafood

% (252) 726-6273
| n ‘@I o U nlICSEAFOQDFESTIVAL ORG




2022 Pavtnership Commitment Form

Yes, | will sponsor the 36th Annual NC Seafood Festivall

Designated Partnership Level:

(Partnerships ahove the $8,000 level will be scaled to fit your request and budget)

Business/Organization:

(As you would like it to appear in print)

Contact:

Physical Address:
Mailing Address:
City/State/Zip:
Phone:
Email:
Website: ﬂ

Representative Signature: Date

Thankyouforyours Py *’“’r}-‘\ omstlﬁk N
IALE

After receipt of this commitment forngy detan 0l | be sentafigiyour signature.






