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SPONSORSI—IIPS

Knovv more about vvho 'you
are than anyone L

- Know more about vvho your
partner is than they do e
themselves |




SPONSORSHIPS

. Your fans defme 'you
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Watch on

People 3.3 million 13.5 million 14.5 million
Men/Women 50%/50% 57%/43% 57%/43%
Median Income $60,527 $51,935 $52,270
Median Age 42.9 50.0 49.0
Urban/Rural 61%/39% 56%/44% 57%/43%




SPONSORSHIPS

. What they do de“fme them

Professional Wrestling Super Fans 1,263,000 e
Hunters & Fishers 2,834,000
Own Chevy Silverado 358,000

Soft Drinks: Super Influential Consumers 387,000

Auto Products: Super Influential Consumers 546,000
Sporting Equipment: Super Influential Consumers 376,000
Insurance: Super Influential Consumers 300,000
Cleaning Products 653,000

New Food Items: Super Influential Consumers 475,000

Eco Friendly Products: Super Influential 375,000
Consumers

Coffee: Super Influential Consumers 534,000




SPONSORSI—IIPS

Blll of nghts

Know thelr mdustry L

s Category L
- Company
e Products
 Brand

 Employees '




SPONSORSHIPS

Blll of nghts

Be honest on what 'you can _

deliver and hovv 1t w111
benef1t their busmess

* Solve aproblem o
e Over-deliver




Ticket Promotlons

. Sell the toughest and_ most
expenswe f1rst e

e What is your pr1ce strateg'y

+ High/low

e Airline My Favorlte)
e Company/Individual
e Fill the house
 Dynamic

. Free is worth that or less




: A FRNRA R el B
; { e Yo 7 3 \ I 3
; AR 1A ‘."‘ V2 ] { ;
R paRS § oy ? ! NSRRI i ‘ 2 : I
| E : ;\ n u‘ n
. N %
% i : : ‘> i SR S . LR 1 ‘. a4 yiaheeRd (AR 1 g
S o ‘ { AU HE) A AR EEAS o A oot %
X 3 — et YOI s CHt) AN AN
xS 7 S L } ) SN R L AOM R ) ‘
X 1 i 1 AR AL 1 ?




