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ABOUT US

The Utah State Fair is the largest
annual event in Utah. With an
average attendance of nearly
300,000 people, it has been an
unparalleled cultural asset to Utah
since 1856. The Fair offers a wide
array of attractions, live
entertainment, agricultural and
competitive exhibits, exciting
carnival rides, rodeos, concerts,
and specialty foods. This
September will mark the 165th
year.

The Utah State Fair is operated by
the Utah State Fair Corporation, a
public, non-profit 501(c)3
corporation formed in 1995 that is
responsible for managing,
supervising and controlling all
activities relating to the Utah State
Fair and the Utah State Fairpark
facilities.



Why Sponsorship?

Sponsorship is great for business in that it allows a trusted influencer to
tell your story to it's fans. It provides targeted marketing and promotional
opp-ortunities that other marketing avenues simply can't match.
Sponsorship is all about creating positive experiences, incorporating your
brand into an inter-active, memorable and natural exchange with fans.
Sponsorship offers a marketing strategy that:

e Builds rapport, trust and authority
e Creates irresistible experiences
e Creates consumer sentiment towards your brand.

Why the Fair?

The Utah State Fair is an event like no other in Utah. It's an experience affecting
all of your senses; see bright colors, shining lights, and thousands of smiling
faces. Hear exhilarated screaming coming from the thrill rides along with
laughter and cheering rising from the multiple entertainment stages and
grounds attractions. Smell the sweet and savory food from the seemingly
endless number food vendors offering hundreds of mouth-watering options.

Each year hundreds of thousands of Utahn's make the trip to Salt Lake City to
visit the Utah State Fair to get their fix of fun, animals and entertainment. For the
fair fanatics, the fair is a tradition they wait in anticipation for. A tradition often
started from childhood, they wouldn't think of missing it. Each year they know
they will find exciting rides, delicious food, a fantastic array of exhibits from local
artisans, unique commercial vendors from all over the world, and of course, farm
animals. But they also come looking for what is new each year: Different
entertainment, new concerts, new vendors, and new and exciting Fair food
creations.

Fair Fanatics help create new traditions for others by bringing family, friends
and co-workers who have never experienced the Fair. Fair fanatics are
renowned for supporting the brands that support their traditions.



HISTORIC 2020

2020 was an unprecedented year. COVID-19 forced the cancellation of
countless events across the world. Amidst the chaos and uncertainty, the
team at the Utah State Fair worked tirelessly to find a way to safely hold the
annual event.

Working closely with the state and county health departments and
government officials, we developed a plan allowing the show to go on. With
65 acres and a versatile setup, the Fairpark provides enough space for ample
social distancing. By reducing gathering areas and building use, limiting
attendance to only 6,000 visitors on the grounds at any one time, reducing
the scale of entertainment and attractions, and increasing sanitation
procedures, the Utah State Fair was a success.

The Utah community was given the opportunity to have some fun, during a
time that was anything but. Scores of people were at the Fair laughing,
screaming with delight, indulging in new and exciting Fair food and
purchasing early Christmas gifts from a wide variety of vendors.

Sponsors were interacting with visitors with ease. Some sponsors reported
their sales numbers were equivalent or even better than past years, despite a
third of the regular attendance.

Excited to get out of the house, we saw many guests attending the Fair for
the first time. As one woman from Salt Lake City stated, "If this is a scaled
down version of the Fair, I'm excited to see what it's like next year in it's full

glory."






In the world of modern marketing, traditional advertising has taken the backseat to customer
experience. Sponsorship marketing offers the unique opportunities you need to truly connect with

your audience and expand the reach of your brand.
Here's why partnering with the Utah State Fair will be good for your business:

Face to face with nearly 300,000 people

Increase and reinforce your company
name and brand position.

Connect and engage with a wide
demographic of Utah consumers.
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Showcase products and increase

Deliver marketing messages through
sales.

our advertising and social media.

Align with an iconic and historic

Reach consumers while they are
property.

engaged in fun-filled activities.
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Support existing community

Demonstrate community leadership. programs







We are your specialized promotional partner, connecting your brand with our fair
community. Together, we will create, implement and activate a range of promotional
strategies to generate leads and ultimately win new customers.

There are many opportunities to promote your brand directly to our fair patrons. The aim
is to enrich and add value to the fair experience. The following pages list current available
opportunities.
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Leverage the Utah State Fair's marketing platform and allow us
to bring over a quarter million customers to you. There is no limit
to the potential return on investment! Get your customized
sponsor package started today.

Ask about year round sponsorship opportunities for our
additional two hundred thousand visitors who visit the Fairpark
Event Center annually.
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Nicki Claeys

Sponsorship & Programming Director

155 North 1000 West

Salt Lake City, Utah 84116

Office: 801.538.8454 | Cell: 801.550.0228
Email: nicki@utahstatefair.com
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