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Promote vendors & entertainers via Facebook Live videos to drive more traffic to the Fair and their booths.

Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

Members of the Marketing Team attended the Facebook Small Medium Business Council event and
realized the importance of fostering relationships with followers. The SMB event solidified the Fair's
thought that consumers will spend money with companies and organizations that have similar values
and/or companies they feel a connections with. The idea of going Live on Facebook and Instagram

with food & commercial vendors, entertainers, and at the race track was a great way to give followers
an insider view of the Fair and those who make the Fair happen.

Who was your target market?

The Target Market was the Fair's current base of Facebook (105,901) & Instagram (10,700) Follwers
combined with a list of look-a-like audiences created inside the Facebook platform.

What was the reach?

This campaign was able to reach a multitude of Facebook users and from June 1 - July 10, Facebook
Live videos were viewed from within the Fair's current networks and outside of the network with
457,000 video views with more than nearly 2,400 hours of video viewed.

What was the ROI or outcome

The ROI was exactly what we hoped for; we engaged followers with partners we selected to be a part
of the live broadcasts and gave them an insiders peak at those who help put on the Fair. Food &
commercial vendors, entertainers, & the track were all thrilled with the results boasting that each day
and the days following a live broadcast customers would visit them and comment on the live stream.
From June 1 - Juyly 10, 457,000 video views were watched via Facebook and nearly 2,400 hours of
live video were watched. We did learn that each video should use the title LIVE in it as often these

videos went beyond the traditional :15 to :30 second clip, once we got this down, we were able to get
more video views even after the Live stream.
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Dole Whips were a first time vendor at the 2017 Fair, the livestream video
allowed us to highlight a new vendor and push more sales to their stand.




Viewers engaged during the livestream, asked questions, and let us know
how much they loved Ryann’s Happy Day Pony Rides!
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