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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome
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Division 7: Interim Event Rentals Innovative Marketing Strategy or Concept 

 

Front and back of Business Appreciation Celebration Invitation 
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CHINA 

                       

Orange chicken, Beef & Broccoli, Fried rice, Egg rolls and Fortune cookies 

                                                                                     
              Cappucino, Baileys Irish Cream, & Whipped cream        INDIA:  Tandoori Chicken, Jasmin rice, & Naan  ( 

 

ITALY: Chicken Alfredo, Deep fried Ravioli, Antipasto platter, and Sangria 
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REDNECK! 

                            
Mousetrap doorbell/Red Cup lights!       Redneck Flashlights and Back scratchers (Bottle caps & matchbooks glued to rulers!) 

                                      

 

Mini Tri-tip sliders and Fried Chicken, Homemade chips, and Whiskey. 
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PARIS: Ooh la la! 

          

 

 

                Macaroons, Cream Puffs, Cupcakes, pink and blue Cotton Candy and Popcorn 



PDF Entry Information

Notes:

Exhibitor Name:   Wendy Bozigian 

WEN:   574BAC 

Division:   Section 1.3 - Media & Marketing 

Class:   07 Interim Event Rentals Innovativ 

Title:   A.V. Fair & Alfalfa Festival 

Description:   


	Division 7 - Interim Event Rentals Innovative Marketing Strategy or Concept
	Division 7 - Interim Event Rentals Innovative Marketing Strategy or Concept attachments

	Fair Name: Antelope Valley Fair 
	Division  and Title: 7 Interim Event Rentals Innovative Marketing Strategy or Concept
	Class: 3
	Marketing Goal: Increase facility rentals for events by showcasing on-site catering.
	Form of Promotion: The Business Appreciation Celebration was a catered event with an "Around the World" theme,                and hosted bar that was held on the fairgrounds in one of our most popular facilities rented for interim events.   The primary goal was to showcase the diverse catering and events that could be held at our Fairgrounds.  It took months of planning and almost a week to set up and elaborately decorate each food station.
	Who was your target market?: This event was held to recognize existing sponsors and increase awareness of our on-site Event Planning/Catering services to local business leaders with the goal of them becoming Interim event customers and Fair sponsors.
	What was your reach?: Over 200 guests comprised of VIP Community leaders and owners attended.  We encouraged sponsors to bring guests who had never attended an interim event held at the fairgrounds.  We recognized two long-time sponsors (California Compaction, 100 yrs. of Grandstand conditioning and preparation, and The Tire Store, 28 years of beer cup sponsorship), announced our Concert line-up, the addition of our new Tech Expo and "Cele-grape-tion" Wine tasting events, and the A.V. Harley Davidson "Rock and Ride" for School Supplies for Kids Charities of the Antelope Valley.
	What was the ROI or outcome?: This was an elegant, exciting, and fun event for all involved.  Our event planning staff/catering team outdid themselves.  All in attendance were impressed at the creativity of our Event Planner, Susie Merkler, and the delicious food prepared by our Chef, Alfonso Sanchez and his crew.  Staff repeatedly heard comments like, "I didn't know the Fair could 'do' events like this," or "Go over to India and taste the Tandoori Chicken!" We planned the event to take place right after work, so people could stop by on their way home.  The mood was celebratory, and having so many different food stations resulted in a lot of interaction and conversation, making it easy for everyone to network and mingle with each other.  Our Business Partnership person was introduced to many people and left the event with new leads to follow up on. An additional positive outcome was how appreciative our sponsors were at having an event like this recognizing them.  As people departed we were asked when the "next one" would be and to put them on the invite list. 


