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Please submit this form for each division indicated with

California State Fair

Fair Name:

o ) 7 Interim Event Rentals Innovative Marketing Strategy or Concept 4
Division # and Title: Class#

) Raise money for the Farm & Farm School Tours by providing guests with a unique experience
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

The Blue Ribbon Brunch was held Sunday morning, September 10. Guests were invited to a four
course brunch prepared by distinguished local chefs, all proceeds from ticket sales went toward the
Farm for the purpose of the Farm School Tours for elementary schools.

Who was your target market?

Donors for the Farm program and general public ages 25-49.

What was the reach?

Web and social presence in August and September. Two radio news stories, two TV news stories, a
local weekly paper donated ad space and Visit Sacramento shared the event on their Farm to Fork
calendar page, weekly newsletter and distributed flyer's. Time on the local NPR station and on

Qarramantn 2RRK - tha ritvi'e ralandar lictinn anAd noawclattar

What was the ROI or outcome

Food supples were donated by SaveMart and wine, beer, cheese, olive oil was donated from our
competition winners. $5,000 was raised for K-6th Grade Farm Tours.

The three Chefs donated their time and talents and 99 people RSVP'd and 70 people were served on
the day of the Brunch.

The Brunch was a huge success. The goal of the California State Fair Blue Ribbon Brunch at the
Farm was to to bring awareness to the 3.5 acre Farm and what it does for the community all year long.
This event got exposure for a key feature of the State Fair and helped to get our agriculture message
into important areas like "Farm to Fork™ month in Sacramento. The Farm itself is a draw during the fair
but, also in the Spring and Fall during school tours. We also donate over 15,000 pounds of food each
year to the local food bank and this event helped to get the word spread about our Farm efforts.
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California State Fair Blue Ribbon Brunch at the Farm

Join us for the 2017 Eiue Ribbon Brunch st the Caifornia State Fair Kaizer Permaneme Farm!

The Slue Ribbon Brunch iz a farmto<ork feast with the best frezh, locel Ingredients, and award-winning cheese, olive oi'z, and wines, from the Califomia State Far

commerca competitions.

The 2™ Annual Blue Rbbon Brunch iz Sundey September 10, 2077 from 10:30 8.m. until 1:30 p.m. The brunch w

Permanente Ferm presented by Save Mart.

be held atthe 3.5 acre Calfornie State Fair Keize:

The Slue Ribbon Brunch feetures farmto-fork Inspired meels by the official chef of the California State Fair Keth Breeclove. Participating chefs include J
Campbell and just announced Santana Diaz Executive Chef at Legends, Goiden One Center.

Az thiz famrto-fork event stroll through the Farm and enjoy awarc-winning wine and beer and mimozas! The Calfornia State Fair Siue Riboon Brunch iz a fundraser
for the Farm to provide guided zchool towrs to chilcren in graces K-6 from all over the regicn

For parking and directions, download the map here.

For questions, please call (916) 263-3276.

Chef Keith Breedlove

The Officiel California State Fair Chef and
owner of the Cubnerdy Cruzer food truck. Chef
Kefth's crestions are unique and delicious. He
constartly challenges himself to bring out the
flavor of local ingredients.

PURCHASE
TICKETS

Chef Jill Campbell

Former CA State Fair Pro Chef Challenge
winner, Jll was Born and raised In Sacramento
and is & stay at home mom to 4 boys and also
runs her own Custom Cakes and Catering
business from her home called Our Kitchen
Table. She iz alweys leaming and testing new
techniques to create exciting, beautiful, and
delicious works of art.

Chef Santana Diaz

Most recently joining the Legends Hosphtality
team from the newly erected Levi's Stadium In
Santa Clera and as Head Chef for Super Bowl
50, Diaz hes retumed to our local food scene
armed with plenty of enthusiasm as the Golden
1 Center Executive Chef!
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	Form of Promotion: The Blue Ribbon Brunch was held Sunday morning, September 10. Guests were invited to a four course brunch prepared by distinguished local chefs, all proceeds from ticket sales went toward the Farm for the purpose of the Farm School Tours for elementary schools.
	Who was your target market?: Donors for the Farm program and general public ages 25-49.
	What was your reach?: Web and social presence in August and September. Two radio news stories, two TV news stories, a local weekly paper donated ad space and Visit Sacramento shared the event on their Farm to Fork calendar page, weekly newsletter and distributed flyer's. Time on the local NPR station and on Sacramento 365 - the city's calendar listing and newsletter.
	What was the ROI or outcome?: Food supples were donated by SaveMart and wine, beer, cheese, olive oil was donated from our competition winners. $5,000 was raised for K-6th Grade Farm Tours.
The three Chefs donated their time and talents and 99 people RSVP'd and 70 people were served on the day of the Brunch.
The Brunch was a huge success. The goal of the California State Fair Blue Ribbon Brunch at the Farm was to to bring awareness to the 3.5 acre Farm and what it does for the community all year long.  This event got exposure for a key feature of the State Fair and helped to get our agriculture message into important areas like "Farm to Fork" month in Sacramento. The Farm itself is a draw during the fair but, also in the Spring and Fall during school tours.  We also donate over 15,000 pounds of food each year to the local food bank and this event helped to get the word spread about our Farm efforts.


