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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome



	

	



PDF Entry Information

Notes:

Exhibitor Name:   Don Callison 

WEN:   14E04F 

Division:   Section 1.3 - Media & Marketing 

Class:   07 Interim Event Rentals Innovativ 

Title:   CA State Fair Media&Marketing 

Description:   


	Fair Name: California State Fair
	Division  and Title: 7 Interim Event Rentals Innovative Marketing Strategy or Concept
	Class: 4
	Marketing Goal: Raise money for the Farm & Farm School Tours by providing guests with a unique experience
	Form of Promotion: The Blue Ribbon Brunch was held Sunday morning, September 10. Guests were invited to a four course brunch prepared by distinguished local chefs, all proceeds from ticket sales went toward the Farm for the purpose of the Farm School Tours for elementary schools.
	Who was your target market?: Donors for the Farm program and general public ages 25-49.
	What was your reach?: Web and social presence in August and September. Two radio news stories, two TV news stories, a local weekly paper donated ad space and Visit Sacramento shared the event on their Farm to Fork calendar page, weekly newsletter and distributed flyer's. Time on the local NPR station and on Sacramento 365 - the city's calendar listing and newsletter.
	What was the ROI or outcome?: Food supples were donated by SaveMart and wine, beer, cheese, olive oil was donated from our competition winners. $5,000 was raised for K-6th Grade Farm Tours.
The three Chefs donated their time and talents and 99 people RSVP'd and 70 people were served on the day of the Brunch.
The Brunch was a huge success. The goal of the California State Fair Blue Ribbon Brunch at the Farm was to to bring awareness to the 3.5 acre Farm and what it does for the community all year long.  This event got exposure for a key feature of the State Fair and helped to get our agriculture message into important areas like "Farm to Fork" month in Sacramento. The Farm itself is a draw during the fair but, also in the Spring and Fall during school tours.  We also donate over 15,000 pounds of food each year to the local food bank and this event helped to get the word spread about our Farm efforts.


