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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 

Fair Name: 

Division # and Title: Class# 

Marketing Goal: 

Form of Promotion (what type of promotion was it and where did it appear): 

Who was your target market? 

What was the reach? 

What was the ROI or outcome



Ad in local newspaper



Ad in magazine



Coupon created to hang around neck of Coca-Cola bottles.

Front Back



Group sales advertisment



PDF Entry Information

Notes:

Exhibitor Name:   Trisha Fernandez 

WEN:   EFBF38 

Division:   Section 1.3 - Media & Marketing 

Class:   03 Printed Marketing Campaign 

Title:   Fair Printed Marketing Samples 

Description:   Samples of various printed materials to advertise 2017 Colorado State Fair. 
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	Fair Name: Colorado State Fair
	Division  and Title: #3 Printed Marketing Campaign
	Class: 3
	Marketing Goal: Advertise 2017 Fair, Concerts, Rodeo, etc...
	Form of Promotion: Various printed materials appeared in newspapers, magazines, soda bottles in local regional grocery stores, posted in businesses as well as direct mailings.
	Who was your target market?: General public, potential fair-goers, past group sales participants, those interested in specific concerts and rodeo 
	What was your reach?: Reach was local and statewide. 
	What was the ROI or outcome?: Fair attendance was strong. Concert series enjoyed elevated ticket sales.


