2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

i name: AlaMeda County Fair

3

o .. Division 8 Fairtime Innovative Marketing Strategy
Division # and Title: Class#

. Use Facebook Look-Alike Audience Tools to get new customers
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

The Marketing Team has a robust email distribution list which it has been segmenting by behaviors for
the past year. Example: Beer Fest, Wine Fest, Horse Racing, and Season Pass Purchasers each
have a separate email list. These segmented lists were uploaded to Facebook to create look-alike
audiences and serve ads to those with similar behaviors to those on the segmented email lists.

Who was your target market?

Our target market was people who had similar behaviors to customers that had purchased tickets to

the Fair in 2016 or 2017 to the events such as: Beer Fest, Wine Fest, Trackside Terrace, Horse
Racing, or who had purchased Season Passes or Concert Tickets.

What was the reach?

By creating look-alike audiences from existing email lists the Fair was able to reach a very targeted

segment of users that were more likely to take action by purchasing tickets and increase advance
ticket sales.

What was the ROI or outcome

Advance ticket sales were up in 2017 by nearly 20%,with Season Pass sales up 59% and increase
from 3 visits in 2016 per Season Pass holder to 4 visits in 2017. Carnival wristband sales were up
77% and for the first time the Fair had promoted the advance discounted carnival wristband. The Fair

will continue to utilize look-alike and custom audience features in the year to come using these lists to
target those who have used the Fair's RV Park and Off-Track Betting Facility.
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Custom, Look-Alike, and Saved Audiences can be created within
Facebooks Audience Tab in Ads Manager.




Samples of ads created that used Look-Alike Audiences. Carnival ride
wristbands increased 77% in 2016 and was advertised through
Facebook Ads with look-alike audience only!

Discount Unlimited Ride

Sh N
Wristbands On Sale Now! B eatsed

Alameda County Fair posted /L eee
an offer. 0

Sponsored

Big O Tires Concert Series Presents: Plain
White T's - $18, includes admission

@ 2 people saved this offer ‘ Save ‘

O © Meiissa Delgado-Sanchez and 36 others
3 Comments

The Custom Audience feature was used to target concert goers and
increase advance sale of concerts and offer discounts to slow selling
shows.




Special events during Fair like Craft Beer Fest below utilized Look-alike
audience feature on Facebook to sell tickets to the event

- Sponsored

Date: Saturday, June 24th

Location: Alameda County Fair, Infield at Race
Track

GENERAL ADMISSION TICKET

General Admission Ticket: $45

Time: 2PM — 5PM

... More

. e

Red, White & Brew Fest,
June 24, 2017 Get Tickets

etix.com

o Autumn Bethany Clarkson and 68 others
9 Comments 13 Shares
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