2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

Washington State Fair

Fair Name:

o ) Division 8: Fairtime Innovative Marketing Strategy or Concept 4
Division # and Title: Class#

) Gain more local attendance on Thursdays, while rekindling the spirit of the previous beloved brand
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

This promotion was a Thursday specific promotion, developed to help combat our lowest attended
day. We targeted our local community to get them into our gates on a weekday. Pierce County is our
primary demographic target, as they are geographically closest to our location, most likely to be able
to attend on a weekday, given brutal commuter traffic.

Who was your target market?

The target audience for this event was our loyal Pierce County resident, of which there are 861k, living
within the surrounding zip codes. Although, ultimately, we welcomed all demographics that wanted to
take part in the featured Thursday deals, if they inquired about the offer.

What was the reach?

ValPak - 230,000, The Land Above-1,500, Hometown Values-30,000, The News Tribune (15 total
ads, 450k impressions) 30,000 circ, Mountain Mist Water Delivery Drivers 3,500, TV spot 2 weeks 950
spots. Combined reach - 295,950 or 34% of the county population 861,312.

What was the ROI or outcome

The outcome greatly exceeded our expectations. Although weather conditions were not as ideal as
they were in 2016, we managed to attract and additional 8,047 guests on the three Thursdays of the
promotion, which was an 8% increase. The estimated gross spending of $34 per person resulted in
an incremental $273,598, to support our vendors and stakeholders on those three Thursdays, on what
are our otherwise slowest days of Fair. Net incremental spending retained by the Fair is estimated to
be $185,805, based on a net per cap of $23.09 (with gate). The estimated ROl was $10.02 overall,
based on the incremental cost of advertising and bags for the gate giveaway. For every dollar the
promotion cost us, we gained an additional $10.02, in the first year of this promotion. We are very
encouraged about the outlook for this promotion to help build attendance on Thursdays. Additionally,
the opportunity to connect with our loyal market in a fun way, while celebrating our past brand legacy
Is invaluable.
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PRINT ADVERTISING PIECES

(%) ColumbiaBank Was,
CONCERT SERIES STATE FAIR

—————— DO THE PUYALLUP} ——
9.1 NIC} ACK
WITH DAUGHTRY SE PT. 1 - 24
9.2 LADY Al BELLUM CLOSED TUESDAYS & SEPT. 6
WITH KELSEA BELLERINI & BRETT YOUNG

9.3 | STEVEN TYLEF "2\ PIERCE COUNTY

WITH THE LOVING MARY BAND

9.4 END OF SUMMER BASH—FF
WASHINGTON’S FAVORITE SIPS & SO

9.8 ROI ANGER SMITH
DANCIN’ IN THE DIRT PARTY

9.9 RODE
DANCIN’ IN THE DIRT PARTY

LVE
MASTER!
MAGIC SHOW

» y AL o N
Do The Puyallup every THURSDAY!

BUY ONE, GET ONE FREE

9.16 | H. NILLIAMS, JR. ! Any Thursday Get
WITH THE CADILLAC THREE ! BOGO Gate Admission
9.17 FIESTAS PA S—F ' 1 Take to any ticket booth to purchase one ticket
ESTAS PA \S—F 4 !
1
1

WITH SALT-N-PEPA, VANILLA ICE,
COLOR ME BADD AND TONE LOC

and a friend gets a complimentary ticket.
Offer only valid Sept. 7,14 & 21.

Limit of one discount per person, per day. Cannot be combined with any
other offer. Expires 9/21/17. Must present Valpak coupon. CODE: Valpak

9.18 ASTING CR !
WITH MATTHEW WEST
9.20 | THOMA
WITH MICHAEL RAY

9.21 MODEST MOUSE
WITH BUILT TO SPILL

2-FOR-1 THURSDAY SHOWS

Grandstand shows are 2-for-1 on regular
ticket price, valid day of show only.
Purchase onsite at the Box Office.

! 1

1 1

! 1

9.22 EARTH, WIND & F | 9/7 » Rodeo Playoffs, 6:30pM |

o - I 9/14 « Beach Boys, 7:30pM |

9.23 MARLON | 9/21 » Modest Mouse with Built to Spill, 7:30pm 1
COMEDY SHOW |

Limit of 8 tickets per coupon, while supplies last. Cannot be combined with 1
any other offer. Expires 9/21/17. Must present Valpak coupon. CODE: Valpak

9.24 | JASON ALDEAN
WITH KANE BROW THIRSTY THURSDAYS

O y Get 8, 5 Ounce Samples and a
STATEFaIR | RODEO | Collectible Glass for just $30.

[}

1

S — 1
9.7 6:30pM — THURSDAY EVENING AF By L} Enjoy 24 taps of Washington craft beer & cider.

1

1

1

9.8 6:30pm — FRIDAY EVENING Available in the new Brew Park (near Blue Gate),
4pM-9:30PM.

9.9 1:00pmM — SATURDAY MATINEE
9.9 6:30pm — SATURDAY EVENING
9.10 1:00pM — PUYALLUP FINALS

Offer only valid Sept. 7, 14, & 21, 2017.

BONUS! The first 1,000 guests each Thursday
BUY TICKETS AT 1-888-494-3755 OR THEFAIR.COM receive a fun “Do The Puyallup” reusable bag!

Waohingtan DO THE PUYALLUP!
STATE FAIR SEPTEMBER 1-24

CLOSED TUESDAYS & SEPT. 6

PIERCE
COUNTY
THURSDAYS!i

Presented by

Do The Puyallup every THURSDAY!

BUY ONE, GET ONE FREE § 2-FOR-1 THURSDAY SHOWS

! Grandstand shows are 2-for-1 on regular
I ticket price, valid day of show only.

1 Purchase onsite at the Box Office.

! 9/7 + Rodeo Playoffs, 6:30pm
1
|
1
1

Any Thursday Get :
1
1
9/14 - Beach Boys, 7:30pM !
1
1
1

1

1 i

I BOGO Gate Admission

I Take to any ticket booth to purchase one ticket
1
1
1
1

1
1
1
1
and a friend gets a complimentary ticket. 1
Offer only valid Sept. 7,14 & 21. 1

1

1

Limit of one discount per person, per day. Cannot be combined with
any other offer. Expires 9/21/17. Must present coupon. CODE: TNT17
L

9/21 » Modest Mouse with Built to Spill, 7:30em

Limit of 8 tickets per coupon, while supplies last. Cannot be combined
Wlth any other offer. Expires 9/21/17. Must present coupon. CODE: TNT'I7

THEFAIR.CO



PRINT ADVERTISING PIECES

BUY ONE, GET ONE FREE 2-FOR-1 THURSDAY SHOWS THIRSTY THURSDAYS

Naohi

1 Grandstand shows are 2-for-1on regular ]
s I A I E FAI R | BoAc?g ggg;sggx‘%zfon || ticket price, valid day of show only. || Get 8 5 Ounce Samples and a ]
P ] " Purchase onsite at the Box Office. 1 Collectlble Glass for just $30. 1
Take to any ticket booth to purchase one ticket 9/7 » Rodeo Playoffs, 6:30
| . A A 1 Y > 0:50PM 1 Enjoy 24 taps of Washington craft beer & cider. |
PIERCE COUNTY ™ ! 2pdiliicndiostlelcomplimeniaitekey 1 9/14 « Beach Boys, 7:30pM " Available in the new Brew Park (near Blue Gate), |
! § ] Offer only valid Sept. 7,14 & 21. " 9/21 « Modest Mouse with Built to Spill, 7:30pm " 4pM-9:30pPM. 1
THURSDAYS! l | Limit of one discount per person, per day. Cannot be combined withany | Limit of 8 tickets per coupon, while supplies last. Cannot be combined with | | Offer only valid Sept. 7, 14, & 21, 2017 |

o _other offer. Expires 9/21/17. Must present Valpak coupon. CODE: Homel7_ ,, 20V other offer. Expires 9/21/17. Must present Valpak coupon. CODE: [REEY

STATE FAIR STATE FAIR

———————————— DO THE PUYALLUP! ——

——————————— DO THE PUYALLUP! —— —

SEPT.1-24 SEPT. 1-24

CLOSED TUESDAYS & SEPT. 6
CLOSED TUESDAYS & SEPT. 6

\ ="\ PIERCE COUNTY \"g=\ PIERCE COUNTY

THURSDAYS!

THURSDAYS!

Do The Puyallur; e\;ery THURSD!

BUY ONE, GET ONE FREE Do The Puyallup every THURSDAY'F

Any Thursday Get BOGO Gate Admission

BUY ONE, GET ONE FREE

1
1
Take to any ticket booth to purchase one ticket and a friend 1
gets a complimentary ticket. Offer only valid Sept. 7,14 & 21.
1
1

Any Thursday Get BOGO Gate Admission

Take to any ticket booth to purchase one ticket
and a friend gets a complimentary ticket.
Offer only valid Sept. 7, 14 & 21.

Limit of one discount per person, per day. Cannot be combined with any

1
|
)
I
I
1 other offer. Expires 9/21/17. Must present this coupon. CODE: Above

2-FOR-1 THURSDAY SHOWS

Grandstand shows are 2-for-1 on regular ticket price,
valid day of show only. Purchase onsite at the Box Office.

I 1
1 1
: 9/7/ » Rodeo Playoffs, 6:30pm :

9/14 « Beach Boys, 7:30pmM
: 9/21 « Modest Mouse with Built to Spill, 7:30pm : 2-FOR-1 THURSDAY SHOWS
1 1

Limit of 8 tickets per coupon, while supplies last. Cannot be combined with . ) )
any other offer. Expires 9/21/17. Must present this coupon. CODE: Above Grandstand shows are 2-for-1 on regular ticket price, valid
day of show only. Purchase onsite at the Box Office.

THI RSTY TH U RSDAYS 9/7 » Rodeo Playoffs, 6:30pM

9/14 - Beach Boys, 7:30pM
Get 8, 5 Ounce Samp|es and a 9/21 « Modest Mouse with Built to Spill, 7:30pm
Collectible Glass for just $30. O D g sk mebcent this coupon COBE. Mhavwer o™ ther effer
Enjoy 24 taps of Washington craft beer & cider. Available in the
new Brew Park (near Blue Gate), 4pM-9:30pM.
Offer only valid Sept. 7, 14, & 21, 2017.

Limit of one discount per person, per day. Cannot be combined with any other offer.
Expires 9/21/17. Must present this coupon. CODE: MtnMist

FREE BENDIWARE GLASS

The first 1,000 guests to visit
any of the three Mountain Mist
fair booths on Thursdays will
receive a FREE bendiware glass!

BONUS! The first 1,000 guests each Thursday
receive a fun “Do The Puyallup” reusable bag!

(®) ColumbiaBank CONCERT SERIES

#PartyBigWA THEFAIR.COM

NICKELBACK STEVEN TYLER HANK WILLIAMS, JR.
with witH
DAUGHTRY THE LOVING MARY BAND THE CADILLAC THREE

AN EVENING WITH

THOMA;«N&RHETT EARTH, WIND JASONWéHLDEAN
MICHAEL RAY & FIRE KANE BROWN

For full concert lineup visit THEFAIR.COM
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PDF Entry Information

Exhibitor Name: Kayla Thomas

WEN: 8FCB3E

Division: Section 1.3 - Media & Marketing
Class: 08 Fairtime Innovative Marketing s
Title:

Description:



	Fair Name: Washington State Fair
	Division  and Title: Division 8: Fairtime Innovative Marketing Strategy or Concept
	Class: 4
	Marketing Goal: Gain more local attendance on Thursdays, while rekindling the spirit of the previous beloved brand
	Form of Promotion: This promotion was a Thursday specific promotion, developed to help combat our lowest attended day. We targeted our local community to get them into our gates on a weekday. Pierce County is our primary demographic target, as they are geographically closest to our location, most likely to be able to attend on a weekday, given brutal commuter traffic. 

We offered Pierce County residents discounts on the Thursday concerts & rodeo as well as discount admission and drink specials. Additionally, we gave Do the Puyallup (nod to old brand) tote bags to the first 1,000 guests, each Thursday.

We offered the promotion through a number of marketing channels, which included a zoned TV :30 spot, which directed guests to the website to download coupons.  Additionally, the local paper, the Tacoma News Tribune, also ran an editorial article on the concept offer and background on re-branding status, coupled with coupons in the paper and online. In addition, we used Valpak direct mail to target homes in our designated zip codes. And, our sponsor, Mountain Mist Water delivered flyers which contained coupons to the targeted zip codes, through the course of home deliveries. 
	Who was your target market?: The target audience for this event was our loyal Pierce County resident, of which there are 861k, living within the surrounding zip codes. Although, ultimately, we welcomed all demographics that wanted to take part in the featured Thursday deals, if they inquired about the offer.
	What was your reach?: ValPak - 230,000, The Land Above-1,500, Hometown Values-30,000, The News Tribune (15 total ads, 450k impressions) 30,000 circ, Mountain Mist Water Delivery Drivers 3,500, TV spot 2 weeks 950 spots. Combined reach - 295,950 or 34% of the county population 861,312.
	What was the ROI or outcome?: The outcome greatly exceeded our expectations.  Although weather conditions were not as ideal as they were in 2016, we managed to attract and additional 8,047 guests on the three Thursdays of the promotion, which was an 8% increase.  The estimated gross spending of $34 per person resulted in an incremental $273,598, to support our vendors and stakeholders on those three Thursdays, on what are our otherwise slowest days of Fair.  Net  incremental spending retained by the Fair is estimated to be $185,805, based on a net per cap of $23.09 (with gate). The estimated ROI was $10.02 overall, based on the incremental cost of advertising and bags for the gate giveaway. For every dollar the promotion cost us, we gained an additional $10.02, in the first year of this promotion.  We are very encouraged about the outlook for this promotion to help build attendance on Thursdays.  Additionally, the opportunity to connect with our loyal market in a fun way, while celebrating our past brand legacy is invaluable. 


