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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome
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PDF Entry Information

Notes:

Exhibitor Name:   Don Callison 

WEN:   0579B6 

Division:   Section 1.3 - Media & Marketing 

Class:   03 Printed Marketing Campaign 

Title:   CA State Fair Media&Marketing 

Description:   


	Fair Name: California State Fair
	Division  and Title: 3 Printed Marketing Campaign
	Class: 4
	Marketing Goal: To attract an audience by demonstrating that the California State Fair is where the best moments happen.
	Form of Promotion: Doubletruck ad in SacTown Magazine
	Who was your target market?: Mothers, hispanic women and millennials.
	What was your reach?: The ad appeared in the June/July issue of SacTown Magazine, which has an average reach of 40,000 in Sacramento and surrounding areas.
	What was the ROI or outcome?: Even though attendance was down from last year, the CA State Fair still saw growth in several areas. 97% of guests who completed an End of Fair survey said they'd come back next year. Concert ticket sales were up 21% as well as Costco package sales up 15% from last year. Instagram followers increased over 50% from 7,116 to 10,719 and SnapChat followers increased by 93% from 453 to 875, averaging 200 views per snap. Facebook followers increased by almost 9% from 184,516 to 200,588 and we continue to be the most liked Fair on the West Coast. We had 65,213 people download our CA State Fair app.


