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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome



 

  

San Diego County Fair Class: 4 Division: 4 Outdoor Advertising 

We had two different creative posters that were used on the bikeshare panels. We had 30 bikeShare 

units dispersed around the city in areas that are predominately foot traffic. 



 

San Diego County Fair 

Division 4: Outdoor 

Advertising 

Class: 4 

 

The creative was placed in 

high density areas of the City 

that have a lot of foot traffic. 



PDF Entry Information

Notes:

Exhibitor Name:   Patricia Wallace 

WEN:   DB2550 

Division:   Section 1.3 - Media & Marketing 

Class:   04 Outdoor Advertising Campaign 

Title:   

Description:   


	Fair Name: San Diego County Fair
	Division  and Title: 4 Outdoor Advertising Campaign
	Class: 4
	Marketing Goal: Promote the Fair through a poster series in areas of high density.
	Form of Promotion: We created a poster series utilizing the bikeshare panels located throughout San Diego. The bikeshare locations are in high density walkable locations that have a lot of foot traffic. The panels are on sidewalks and curbside making them stand out to those walking and driving by.  
	Who was your target market?: San Diego commuters. The locations of these panels tend to be in places that have restaurants, parks and events resulting in a public that is entertainment focused. Our hope was to reach families and patrons that were already out and about in San Diego.
	What was your reach?: We had 30 panels throughout the entertainment hubs of San Diego.
	What was the ROI or outcome?: Our fair had the second largest attendance of all time with 1,565,933.


