
 

 

 



 

2017 was the first year the Contra Costa County Fair had done Social Media 

Adverting. The Fair had a Facebook Page for several years, but had never done any 

true advertising on this page. For 2017 we created two 30sec videos, one for presale, 

and one for the week of the Fair, the Presale video was posted about 4 weeks out from 

fair, on our page, as well as Paid Boosts with a target of families and young adults in 

Contra Costa County. This video was posted on a regular bases, for a 4 week period 

leading up to Fair both on the Fairs Facebook Page, and through Paid Boosts. The 

second video was posted the Monday of Fair Week, and reposted several times during 

that week, both on the Fairs page, as well as through Paid Boosts. We also connected 

our Instagram Account with our Facebook, and ran the same two videos on our    

Instagram page. 

We also for the first time created a Snap Chat Account, and developed four Snap Chat 

Filters, that we setup for the 4 days of the Fair, and only in the geographic area of the 

Fairgrounds. These filters contained the Fair logo and artwork. 
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