2017 Western Fairs Association Achievement Awards Program

Marketing & Media Form

Fair Name: Solano County Fair
Division # and Title: Division 3 — Printed Marketing Campaign Class#: 1

Marketing Goal: To increase weekday attendance at our Fair.

Form of Promotion: Front-page “sticky note” coupon ad offering two-for-one admission on
Wednesday through Friday, the first three days of our fair. The ad ran in our four major
in-market newspapers (Vallejo Times-Herald, Fairfield Daily Republic, Vacaville Reporter
and Napa Valley Register) on seven dates, staggered across the two weeks preceding

our fair.

Who was your target market? Our target market was broad spectrum across all demographics
but with a focus on our core attendees which come from our home county, thus the

choice of advertising in our in-market newspapers.

What was the reach? The combined daily circulation of the four newspapers is 42,000
multiplied by seven ad insertions for a total circulation reach of 294,000. The number of
readers reached is even greater at two to three times the circulation figure.

What was the ROI or outcome? The two-for-one admission offer was promoted in 17 different
print publications and the “sticky note” coupon was by far our most successful
advertising placement. Redemptions of this particular coupon were 4.5 times greater
than that of our second most redeemed coupon. In addition to generating additional
admissions the front page, above-the-fold placement of the coupon generated

immeasurable increased awareness of our fair.
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2018 Solano County Fair
Photo of front page placement of 2-for-1 “Sticky Note” Coupon

Division 3, Class 1 — Printed Marketing Campaign
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“This Fair's For Ewe?”

2-for-1 ADMISSION

WEDNESDAY, AUG 2—FRIDAY, Aug 4 ONLY
Must present this original coupon at time of purchase at the gate. Copies will not be
accepted. Offer not valid for pre-sale tickets. Limit one 2-for-1 offer per coupon.

2018 Solano County Fair
Original Art of 2-for-1 “Sticky Note” Coupon

Division 3, Class 1 — Printed Marketing Campaign




PDF Entry Information

Exhibitor Name: Debbie Egidio

WEN: D67BA0

Division: Section 1.3 - Media & Marketing
Class: 03 Printed Marketing Campaign
Title: Solano County Fair 2017

Description:
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