2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

California State Fair

Fair Name:

5 Social Media Campaign 4

Division # and Title: Class#

) To gain more followers and overall engagement on Facebook through Live Video streams.
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

Daily CA State Fair Weather Forecasts on Facebook Live from a staff member who used to be a local
meteorologist. Since hot weather is a given during Fair time, we were able to give daily forecasts with
smart ways to beat the heat and highlight "cool" areas of the Fair to visit.

Who was your target market?

Millennials and mothers.

What was the reach?
Videos were streamed directly to our Facebook audience of 200,588.

What was the ROI or outcome

As a result of using Facebook Live and because staff member Darla Givens is such a well-known
personality, we were able to increase engagement with our Facebook fans and also build credibility
and trust. We had 82.7K engagements (likes, comments, shares) total on Facebook this year and
each video had anywhere from 2,000 to 7,000 views per forecast. We found the best practice is to
inform fairgoers about events or specials via "Facebook Live" since the Facebook algorithm does give
it higher priority than other posts, such as still photos or regular video. Last, we saw an increase of
followers on Facebook by 8.7% and we continue to be the most "liked" Fair in the western United
States.

Even though attendance was down from last year, the CA State Fair still saw growth in several areas.

97% of guests who completed an End of Fair survey said they'd come back next year, even in the
heat.
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#CAstatefair custom weather forecast. It's the final weekend. Come on out!
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PDF Entry Information

Exhibitor Name: Don Callison

WEN: 054F4B

Division: Section 1.3 - Media & Marketing
Class: 05 Social Media Campaign

Title: CA State Fair Media&Marketing

Description:



	Fair Name: California State Fair
	Division  and Title: 5 Social Media Campaign
	Class: 4
	Marketing Goal: To gain more followers and overall engagement on Facebook through Live Video streams.
	Form of Promotion: Daily CA State Fair Weather Forecasts on Facebook Live from a staff member who used to be a local meteorologist. Since hot weather is a given during Fair time, we were able to give daily forecasts with smart ways to beat the heat and highlight "cool" areas of the Fair to visit.
	Who was your target market?: Millennials and mothers. 
	What was your reach?: Videos were streamed directly to our Facebook audience of 200,588.
	What was the ROI or outcome?: As a result of using Facebook Live and because staff member Darla Givens is such a well-known personality, we were able to increase engagement with our Facebook fans and also build credibility and trust. We had 82.7K engagements (likes, comments, shares) total on Facebook this year and each video had anywhere from 2,000 to 7,000 views per forecast. We found the best practice is to inform fairgoers about events or specials via  "Facebook Live" since the Facebook algorithm does give it higher priority than other posts, such as still photos or regular video. Last, we saw an increase of followers on Facebook by 8.7% and we continue to be the most "liked" Fair in the western United States.
Even though attendance was down from last year, the CA State Fair still saw growth in several areas. 97% of guests who completed an End of Fair survey said they'd come back next year, even in the heat.


