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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome





July 19-30
California Mid-State FairCalifornia Mid-State Fair
Paso Robles, California
2017

www.midstatefair.com
1-800-909-FAIRJuly 19-30

LIONEL RICHIE 
WEDNESDAY, JULY 19

ZAC BROWN BAND 
THURSDAY, JULY 20

THE CHAINSMOKERS 
FRIDAY, JULY 21

MATCHBOX TWENTY & COUNTING CROWS 
SATURDAY, JULY 22

KID ROCK
SUNDAY, JULY 23

JOHN MAYER 
MONDAY, JULY 24

HUNTER HAYES & THE BAND PERRY 
TUESDAY, JULY 25

KEITH URBAN WITH LAUREN ALAINA
WEDNESDAY, JULY 26

GARTH BROOKS WITH TRISHA YEARWOOD
THURSDAY, JULY 27

TRACTOR & TRUCK PULL
SUNDAY, JULY 30 @ 7:30 pm

FRANKIE VALLI & THE FOUR SEASONS 
FRIDAY, JULY 28

COUNTRY RODEO FINALS
SATURDAY, JULY 29

FIESTA DEL CHARRO
SUNDAY, JULY 30 @ 2:30 pm

Wednesday, July 19 Blue Öyster Cult
Thursday, July 20 Phil Wickham
Friday, July 21 Midland

Saturday, July 22 Brooke Eden
Sunday, July 23 Little Joe Y La Familia
Monday, July 24 Runaway June Sunday, July 30 Mariachi Reyna De 

Los Angeles

Saturday, July 29 ABBA The Concert

Tuesday, July 25 Micky Dolenz
Wednesday, July 26 War
Thursday, July 27 The Fab Four

Friday, July 28 Restless Heart

Fort Frontier Stage
Free with admission

Every night 6:30 pm & 8:30 pm

SOLD OUT!

Rich Yee

2 SHOWS



PDF Entry Information

Notes:

Exhibitor Name:   Michael Bradley 

WEN:   E140BA 

Division:   Section 1.3 - Media & Marketing 

Class:   06 Any Other Advertising Campaign 

Title:   CMSF Whats New Brochure 

Description:   


	Fair Name: California Mid-State Fair
	Division  and Title: 6 Any Other Advertising Piece
	Class: 3
	Marketing Goal: Promote Concert Series
	Form of Promotion: It was a gas pump topper that was placed on the top of gas pumps at all Arco gas stations within a 5 county radius during the moth of July leading up to the 2017 fair. Used to promote the 2017 Bud Light Concert Series.
	Who was your target market?: General public of all ages. 
	What was your reach?: Over 250,000 Impressions
	What was the ROI or outcome?: The 2017 California Mid-State Fair, which welcomed 428,615 guest for a 1.8% increase over last year. Revenues in food, beverage and carnival were also all up from the prior year.


