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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome





PDF Entry Information

Notes:

Exhibitor Name:   Patricia Wallace 

WEN:   BC86B2 

Division:   Section 1.3 - Media & Marketing 

Class:   07 Interim Event Rentals Innovativ 

Title:   

Description:   


	Fair Name: San Diego County Fair
	Division  and Title: 7 Interim Event Rentals
	Class: 4
	Marketing Goal: Promote our Event Rentals to meeting and convention planners.
	Form of Promotion: This was a two-page spread in the San Diego Tourism Authority annual Meeting and Convention Planner's Guide. This guide is distributed locally in San Diego as well as their regional office.  
	Who was your target market?: Organizations that are planning for an event or convention.
	What was your reach?: 5,00 guides are distributed and 3,500 are direct-mailed to annual clients as well as a digital copy on the San Diego Tourism Authority website.
	What was the ROI or outcome?: This spread was just published and we are hoping for a increase in rentals for the 2017 holidays and 2018 season. 


