2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

Shasta District Fair

Fair Name:

1.3 Fair time Innovation Marketing Strategy or Concept
Division # and Title: g o P Class# 08

. Increase new Livestock Buyers participation, and retain our current base.
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

A short, professionally produced video that strategically impresses the nature of our target market by
encouraging new participation and current Buyer base. It was first presented at a Buyer's
Appreciation BBQ in May to an audience of 450 attendees. The evergreen video will be used
throughout the upcoming seasons.

Who was your target market?

Prospective and current Livestock Buyers.

What was the reach?

Male/Female split.
New and current livestock producing professionals
Secondary reach is the general business community

What was the ROI or outcome

The return on investment will prove to be successful in that our Fair Director donated all the costs and
work related to the production. Our measurable outcomes will be seen as we enter the new season.
The video can be viewed at https://vimeo.com/240075645
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PDF Entry Information

Exhibitor Name: Suzanne Clark

WEN: 80C70A

Division: Section 1.3 - Media & Marketing
Class: 08 Fairtime Innovative Marketing s
Title: Shasta District Fair

Description: New Community Outreach Program
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