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California State Fair

Fair Name:

L _ 8 Fairtime Innovative Marketing Strategy or Concept 4
Division # and Title: Class#

To increase social engagement and move people around the Fairgrounds using specific destinations.

Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

The #50thFariHunt was a 9 stop photo scavenger hunt located on the CA State Fair App and socialed
through Facebook, Instgram and Twitter.

Who was your target market?

Millennials and Gen Z and the families with them.

What was the reach?
Local TV and radio stations played the game on air and in their social media featuring stories with a
reporter showing how to download the app and play the #50thFairHunt game. The reporters went to
each location and snapped a "selfie" to show how easy it was to play the game.

What was the ROI or outcome

1,923 people completed the #50thFairHunt.

65,311 visitors downloaded the California State Fair App a 61% increase from the year before.
90,228 people viewed the home screen with the #50th Fair Hunt images. 9,164 people viewed the
#50thFairHunt game section - 4,293 people started the #50thFairHunt game. Thousands of Fair
guests posted on Facebook, Instagram, Snap Chat, Twitter.
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SMUD Fair Feature on the #50"™ Fair Hunt Photo Card with
CSF App Home Page: “Strut to the SMUD Truck” section
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Capture the Gallop at the
Counties Grandstand

Travel to Time j Spot the Water Exhibition
Capsule T Dinosaur

By clicking "Complete the 50th Fairkunt,” I have agreed to the Official Rules.

COMPLETE THE #50THFAIRHUNT

Touch each item to take a photo.

Once your card is complete, tap "Complete the
#50thFairHunt" to save it. To collect your CA State Fair
swag, show your completed #50thFairHunt photo card at
one of the Info Booths

#50thFairHunt - Free Prizes
When You Play The Game! Splash Dogs
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July 14 at 12:00pm - @

The California State Fair opens today! So many
adventures jam-packed into only 16 days. Download the

app for schedules, maps and the #50thFairHunt to win 8 s‘ék«-r;~éh\p\
awesome fair swag! iOS: http://bit.ly/iOSCAStFair o ;Q ¢ A
Android: http://bit.ly/AndroidCAStFair P
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Nothing Beats a Day at the California State Fair with a new swag bag!
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Description:



	Fair Name: California State Fair
	Division  and Title: 8 Fairtime Innovative Marketing Strategy or Concept
	Class: 4
	Marketing Goal: To increase social engagement and move people around the Fairgrounds using specific destinations.
	Form of Promotion: The #50thFariHunt was a 9 stop photo scavenger hunt located on the CA State Fair App and socialed through Facebook, Instgram and Twitter.
	Who was your target market?: Millennials and Gen Z and the families with them.
	What was your reach?: Local TV and radio stations played the game on air and in their social media featuring stories with a reporter showing how to download the app and play the #50thFairHunt game. The reporters went to each location and snapped a "selfie" to show how easy it was to play the game.
	What was the ROI or outcome?: 1,923 people completed the #50thFairHunt.
65,311 visitors downloaded the California State Fair App a 61% increase from the year before.   90,228 people viewed the home screen with the  #50th Fair Hunt images. 9,164 people viewed the #50thFairHunt game section - 4,293 people started the #50thFairHunt game. Thousands of Fair guests posted on Facebook, Instagram, Snap Chat, Twitter.


