2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

i name: AlaMeda County Fair

Division # and Title: D|V|S|0n #4 OUtdoor Class# 3

Marketing Goal: General promotion of the Alameda County Fair

Form of Promotion (what type of promotion was it and where did it appear):

Outdoor Billboards were designed by the Fair's in-house marketing team and appeared on freeways
and buses throughout Alameda and Contra Costa Counties.

Who was your target market?

General Audience was the Fair's target market. Artwork included Fair food, rides, concerts, horse
racing, action sports & fireworks.

What was the reach?

Outdoor Advertising has a wide reach due to the amount of billboards and buses purchased within the

fair budget and with tens of millions on bay area roads per month. Billboards run for 4 weeks with the
ability to change ads weekly with digital billboards purchased.

What was the ROI or outcome
Outdoor billboards are an important part of the overall Integrated Marketing Communications

Campaign. Digital billboards and bus wraps allow the Fair to tell a consistent Fair story through

engaging images. The 2017 saw higher food sales, carnival revenue, and horse racing saw an
increase in on-track handle.
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PDF Entry Information

Exhibitor Name: Tiffany Burrow

WEN: AE617C

Division: Section 1.3 - Media & Marketing
Class: 04 Outdoor Advertising Campaign
Title: Alameda County Fair

Description:



