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Fair Name:       Marin County Fair           
 

Division #:       5          Title:              Social Media Campaign                Class #:        2         
 

 
 

 Marketing Goal:   The social media campaign was an effort to not only drive tickets sales 
(advance and at the gate) but also to increase onsite engagement with fairgoers.  
 

 Form of Promotion (what type of promotion was it and where did it appear):   
 

 Facebook, twitter, and Instagram icons were included on all signage and marketing materials.  

 The hashtag #marincountyfair was featured on all collateral. 

 Unique campaigns were utilized on each social media channel.   

 Snapchat geofilters were created for each day of the Fair. 
 

 Who was your target market?   The target market was the millennial generation who use their 
smart phones to get information about events, programs, and social activities on Snapchat and 
Instagram and Facebook for older demographics.  The secondary target market was anyone 
with a smart phone who uses social media for information and direction.  
 

 What was the reach?  

 Facebook — 7615 fans with 1620 new page likes since 2016; 156 new posts with #tbt and 
Faces of the Fair features each week 
 

 Instagram — Followers in 2016: 312  Followers in 2017:  619; #marincountyfair 6,311 posts; 
196 posts total 

 Twitter — Followers in 2016: 772  Followers in 2017: 896; 80 unique posts; 35 Facebook 
posts; 22 retweets; all Facebook posts linked directly to Twitter 
 

 Snapchat — created Fair geofilters for each day of the Fair 
 

 What was the ROI or outcome?    Social media is a very effective way for news and information 
distribution but also to have a direct conversation with Fair goers who may have questions or 
need info or directions. It was also successful for our Fair sponsors who shared, liked, and 
friended our posts.  

 

 Sample posts below –  
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Instagram 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Twitter 

* To make our tweets more engaging, we used the Boomerang app to create short video clips to add 
movement to our photos.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Snapchat 
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