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OC Fair & Event Center

Fair Name:

o ) # 7 Interim Event Rentals Innovative Marketing Strategy or Concept 4
Division # and Title: Class#

varketing coa: Advance the Interim Event Rentals

Form of Promotion (what type of promotion was it and where did it appear):

OC Fair & Event Center embarked on revamping the company's website. For years the OCFEC site
had been bogged down with an absorbent amount of text. The goal for the new website was to allow
for the general public to see the facility as more than just the home for the annual Fair. Using close-up
dynamic visuals, the website highlights the property as the "Center of Events" year around. The main
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Who was your target market?

The website targeted not just event planners and promoters but also the general public looking for a
venue for various celebrations taking place in their life.

What was the reach?

With the launch of the new site, ocfair.com received more than 7.1 million views — 5.6 million views
were within the first three months.

What was the ROI or outcome

URLS:

http://ocfair.com/venue-rentals/
http://ocfair.com/event_planning/ OCFEC-Brochure.html
http://ocfair.com/venue-rentals/videos/
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PDF Entry Information

Exhibitor Name: Chris Gunst OC Fair & Event Center
WEN: 61AE42

Division: Section 1.3 - Media & Marketing

Class: 07 Interim Event Rentals Innovativ

Title: Advance Interim Event Rentals

Description:
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	Form of Promotion: OC Fair & Event Center embarked on revamping the company's website. For years the OCFEC site had been bogged down with an absorbent amount of text. The goal for the new website was to allow for the general public to see the facility as more than just the home for the annual Fair. Using close-up dynamic visuals, the website highlights the property as the "Center of Events" year around. The main focus of the revamp was to find ways to utilize the site to attract new rental prospects. As a new sales tool, Marketing creatively took the concept of a venue brochure and elevated it into a digital sales flip book. Additionally, Marketing pushed the platform even further by developing a series of virtual tour videos that showcase the venue and its 150+ acres.
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