2017 Western Fairs Association Achievement Awards Program
Marketing & Media Form

Please submit this form for each division indicated with F

Stanislaus County Fair

Fair Name:

Division 8- fairtime marketing strategy Cla 3

Division # and Title: SS#

_ Increase revenue through strategic and innovative marketing techniques.
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

Used all channels to promote the Fair. Print, online ads, commercials, social media
channels, contests, collaterals, banners, signage in the mall and downtown banners.

Who was your target market?

Families

What was the reach?

We purchased ads throughout the Central Valley, Sacramento, Silicon Valley, and south of the
Fair towards Merced area.

What was the ROl or outcome?

Increased concession sales and NOI by 8% over Last year.



PDF Entry Information

Exhibitor Name: Adrenna Alkhas

WEN: 1EB5C3

Division: Section 1.3 - Media & Marketing
Class: 08 Fairtime Innovative Marketing s
Title: Stan Co Fair Marketing

Description: Stanislaus County Fair marketing strategies in 2017! From #FlipSide campaign to
empowHERIng girls.
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