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FAIR NAME:

CLASS: _    (Example: Small Fair = Class 1) DIVISION: ______

a) What was the goal? Define the challenge/ problem/target audience and explain what you

were trying to accomplish.

b) How did you achieve the goal?  What steps were taken to solve the problem or

accomplish the goal? Who was involved in the project? Include any working relationships

with other agencies/groups.

c) What were the results? Include tangible and quantifiable benefits such as financial,

public or media awareness and attendance. Use percentages when applicable.









One Path Two Journeys will present 
a visual dialogue of recent and new 
works of Judithe Hernández and Patssi 
Valdez. Whether through the brilliant 
colors and patterns of movement 
in the work of Valdez or the richly 
representative pastels of Hernández, 
visitors will experience the powerful, 
personal, defiant and intimate in the 
aesthetic evolution of these two artists.

S E P T 1  -  JA N  2 8 ,  2 0 1 8 

Contact info:  
Thomas Canavan

909-865-4161
canavan@fairplex.com

Millard Sheets Art Center
1101 W. McKinley Ave., Gate 1

Pomona, CA 91768 

Curated by Thomas Canavan

Patssi Valdez, The Little Girl in the Yellow Dress, 1995, Acrylic on canvas. 36 x 36 in. Cheech Marin Collection

Judithe Hernández, Todavía Sueño de Mariposas (I Still Dream of Butterflies), 2015, Pastel mixed-media on archival paper board. 24 x 36 in.
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Exhibitor Name:   Kristy Dahlstrom 

WEN:   3F2DA7 

Division:   Section 2 - Innovation & Managemen 

Class:   14 New Event, Exhibit or Program 

Title:   LA County Fair 

Description:   
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	FAIR NAME: 
	CLASS: 
	DIVISION: 
	GOAL: Through the exhibition, Judithe Hernandez and Patssi Valdez: One Path Two Journeys, we were able to accomplish an incredibly successful fine art exhibition that was a part of the Getty Foundation's Pacific Standard Time LA/LA initiative. PST is a regional project created by the Getty Foundation to encourage art institutions to create exhibition that focus around Latino and Latin American Art. With a majority Latino population, our contribution to the initiative reached an audience that no other PST exhibition was able to do. Specifically, we featured two Latina artists who were most notable for their socially conscious work during the 1970's and 80's and are therefore well known throughout the Latino population in the Los Angeles region. Our challenge was to compete with art institutions and also to present a high quality art exhibition during the fair. In both instances, we exceeded our expectations and those of the Getty and other institutions throughout the region. 
	ACHIEVE: From the beginning of the project, we consulted with local supporters of the Chicano Art Movement, of which both of our artists are founding contributors. We made sure that our supporting material and approach to the curation represented the ideals of this movement and artists in order to create an accurate experience that reflected their values in art and exhibitions. On a regional scale we worked with the Getty Foundation Board, their public relations firm TWC, advertisers, and media outlets in order to create the scale of exposure we hoped for with the exhibition.  Within Fairplex, our Marketing and Communications as well as Executive Leadership teams were all heavily involved in marketing the exhibition, the opening reception, and the artist talk that inclusively created one of the most popular and written about art exhibitions we have produced. Since the Fair's inception, art has played an integral role in our visitor's experience. In order to create the highest quality art experience, we employ a full-time art manager who creates and oversees all of our art projects and after two years of planning, this exhibition launched successfully; however, without the consistent attention to the exhibition, support from our organization's leadership, and partnerships that developed during the last few years, the exhibition might not have achieved the goals we set for it. 
	RESULTS: The results were a museum-caliber, high quality art exhibit focused on two influential Latina artists that brought their accomplishments and hard work to light for LA County Fair and Fairplex guests.  More than 85,000 guests visited the exhibit, interacted with docents and enjoyed the artwork of Judithe Hernandez and Patssi Valdez.  Through the partnership with the Getty, One Path Two Journeys was showcased alongside other famous Southern California museums like the Autry Museum, The Broad, LACMA and The Huntington Library. This has brought people from all over Southern California to our campus both for the LA County Fair and Fairplex.


