
2017 WFA ACHIEVEMENT AWARDS PROGRAM

Innovations & Management Excellence
FORM FOR DIVISIONS 13 – 27

FAIR NAME:

CLASS: _    (Example: Small Fair = Class 1) DIVISION: ______

a) What was the goal? Define the challenge/ problem/target audience and explain what you

were trying to accomplish.

b) How did you achieve the goal?  What steps were taken to solve the problem or

accomplish the goal? Who was involved in the project? Include any working relationships

with other agencies/groups.

c) What were the results? Include tangible and quantifiable benefits such as financial,

public or media awareness and attendance. Use percentages when applicable.
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Champion Moms 

My Plate 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

OC Health Care Agency Facebook Post 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Taste Test Challenge 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Examples of Flyers 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Survey Results 



 

 

 

 

 

 



PDF Entry Information

Notes:

Exhibitor Name:   Chris Gunst OC Fair & Event Center 

WEN:   8EA941 

Division:   Section 2 - Innovation & Managemen 

Class:   16 New Wellness Program 

Title:   Champion Moms 

Description:   


	FAIR NAME: OC Fair & Event Center
	CLASS: 4
	DIVISION: 16
	GOAL: In creating a wellness program, the OC Fair wanted to promote a healthy lifestyle with our community by highlighting nutrition and healthy eating. The target audience was our community at large. One of the goals was to increase awareness of Centennial Farm as an educational asset that showcases a variety of crops, as well as awareness of local farms and farmers markets. By introducing the community to a variety of fruits and vegetables, and allowing them to try different ones, our goal was to increase consumption as well.
	ACHIEVE: We worked with the Orange County Healthy Care Agency, Community Action Partnership of Orange County, and the Champions for Change - Champion Moms group. These partners wanted to work with us in order to expose their audiences to an actual working farm where they could touch, taste, smell and experience a variety of fruits, vegetables and herbs. These foods tied in with the nutritional messaging the groups typically provide in a classroom setting. Representatives from each of the groups worked with their members to determine what they wanted to focus on and provided the information to OC Fair staff, whom hosted their members at Centennial Farm for an educational workshop. The agencies then promoted the event to their members via social media, group meetings and flyers. Since many of the organizations work with low-income families, they made efforts to provide transportation for the participants. The agencies also provided Spanish-speaking translators to assist with communicating the information provided at our site.
	RESULTS: The results were incredible in that awareness was increased. Approximately 70 attendees participated in a workshop that was held at Centennial Farm on May 3, 2017. Elements of the workshop included presentations on my MyPlate, and a produce taste test challenge where participants were asked to try a variety of fruits and vegetables and  tasked to select which they thought were store bought or freshly picked from the farm. The Farm also conducted a "Grow It" component where a UCCE Master Gardener offered up gardening tips for those interested in starting a garden at home. A post-workshop survey was provided to the participants and the following were the results: 96% of  participants found the information provided on local foods useful, and 98% of  participants found the information provided by a UCCE Master Gardener on tips and tricks on how to grow local foods very useful. Approximately 52% of the survey respondents said it was their first time visiting the OC Fair and 100% said they would return.


