2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

Fair Name: San Diego County Fair

oivision # and Title: 3P TINtEM Marketing Campaign 4

Class#

Marketing Goal: To promote our beverage festivals (beer, wine and spirits).

Form of Promotion (what type of promotion was it and where did it appear):

This gate-fold print ad appeared in one of San Diego's food, drink, and enterainment publication, San
Diego Magazine. This was the "Best Restaurants" issue and our three page fold out was
accommodated with the best restaurants list on one side and our creative on the other.

Who was your target market?

The target market were individuals that are looking for local entertainment and experiences that
highlight the local food and beverage scene.

What was the reach?
San Diego Magazine has a distribution of 47,522 with a 92% paid and verified circulation.

What was the ROI or outcome

Our Toast of the Coast Wine Festival and Competition had a 25% increase in revenue and our fair
had the second largest attendance at 1,565,933.
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PDF Entry Information

Exhibitor Name: Patricia Wallace

WEN: 58E918

Division: Section 1.3 - Media & Marketing
Class: 03 Printed Marketing Campaign
Title:

Description:
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