2017 Western Fairs Association Achievement Awards
Program Marketing & Media Form

Please submit this form for each division indicated with

i name. [REM County Fair

bivision # and Tine: 4 OUtdOOr Advertising 3

Class#

) To promote the 2017 Kern County Fair, "Ticket To Fun" throughout Kern County and surrounding areas.
Marketing Goal:

Form of Promotion (what type of promotion was it and where did it appear):

Along with our traditional static billboards, we took advantage of the growing population of digital LED
billboards within Kern County. Because digital billboards are easy to change out, we decided to put

our 12 day Concert series on these boards so that they were always relevant on who was going to be
performing.

Who was your target market?

Our target market was ages 12+

What was the reach?

We had 24 static boards and 4 digital billboards throughout Kern County and we had a 60% reach of
Traffic.

What was the ROI or outcome

We had an increase of Fair Attendance of 6.75% over our 2016 attendance. Along with our
attendance, we had an increase in food and beverage sales, a 29.5% increase in still exhibit entries,

2% increase in livestock Exhibits, and a 3% increase in our Livestock Auction. The 2017 Kern County
Fair had a successful year.
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2017 Kern County Fair Outdoor Advertising Campaign

Digital Billboards Located in Bakersfield, CA ¢ Budweiser Pavilion Concert Series
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Digital Billboards Located in Bakersfield, CA ¢ Budweiser Pavilion Concert Series
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2017 Kern County Fair Outdoor Advertising Campaign

Digital Billboards Located in Bakersfield, CA ¢ Budweiser Pavilion Concert Series



PDF Entry Information

Exhibitor Name: Chelsey Roberts

WEN: A124FF

Division: Section 1.3 - Media & Marketing
Class: 04 Outdoor Advertising Campaign
Title:

Description:



	Fair Name: Kern County Fair
	Division  and Title: 4 Outdoor Advertising 
	Class: 3
	Marketing Goal: To promote the 2017 Kern County Fair, "Ticket To Fun" throughout Kern County and surrounding areas.
	Form of Promotion: Along with our traditional static billboards, we took advantage of the growing population of digital LED billboards within Kern County. Because digital billboards are easy to change out, we decided to put our 12 day Concert series on these boards so that they were always relevant on who was going to be performing.  
	Who was your target market?: Our target market was ages 12+
	What was your reach?: We had 24 static boards and 4 digital billboards throughout Kern County and we had a 60% reach of Traffic. 
	What was the ROI or outcome?: We had an increase of Fair Attendance of 6.75% over our 2016 attendance. Along with our attendance, we had an increase in food and beverage sales, a 29.5% increase in still exhibit entries, 2% increase in livestock Exhibits, and a 3% increase in our Livestock Auction. The 2017 Kern County Fair had a successful year.


