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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 
 

Fair Name:     
 
 

Division # and Title: Class#    
 
 

Marketing Goal:    
 
 

Form of Promotion (what type of promotion was it and where did it appear): 
 
 
 
 
 
 
 

Who was your target market? 
 
 
 
 
 
 
 

What was the reach? 
 
 
 
 
 

What was the ROI or outcome



2017 WFA Achievement Awards – Media & Marketing 
Support Materials: Division 5 Social Media Campaign, California Mid-State Fair 
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SOCIAL MEDIA POSTS REGARDING ON-SALE OF FIRST GARTH BROOKS CONCERT 

 June 16, 2017 
Teaser & online contest 

 
 

 June 19, 2017 
Facebook Live by Garth Brooks announcing show 

 

  June 19, 2017 
Video by Garth Brooks announcing show 

 

 June 19, 2017 
Video by Garth Brooks announcing show 

 

 

 



PDF Entry Information

Notes:

Exhibitor Name:   Michael Bradley 

WEN:   82DF4B 

Division:   Section 1.3 - Media & Marketing 

Class:   05 Social Media Campaign 

Title:   

Description:   


	Fair Name: California Mid-State Fair
	Division  and Title: 5-Social Media Campaign
	Class: 3
	Marketing Goal: Announce major concert
	Form of Promotion: Social media was used, specifically the Facebook platform. We did cross-promotion on Twitter and Instagram as well. Announcement was for Garth Brooks with Trisha Yearwood concert on July 27, 2018. Announcement was to include opportunity for patrons to win tickets to what would be a "sold-out" show.
	Who was your target market?: Adults 13-65, in San Luis Obispo, Santa Barbara, Monterey, Fresno and Tulare counties who "like" the California Mid-State Fair's Facebook page and their friends.
	What was your reach?: The pre-sale tease post that called for followers to guess who the artist was for a chance to win tickets reached over 115,000 people and the video post announcing Garth Brooks with Tisha Yearwood reached over 430,000.
	What was the ROI or outcome?: We were 100% pleased with the outcome. The pre-sale tease post garnered over 3,500 guesses and the announcement post was a 10-second video delivered by Garth Brooks himself announcing his performance. The video was viewed over 150,000 times and had a total reach of over 430,000... the most of any post in the history of the California Mid-State Fair's Facebook page!


