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2017 Western Fairs Association Achievement Awards 

Program Marketing & Media Form 

Please submit this form for each division indicated with 

Fair Name: 

Division # and Title: Class# 

Marketing Goal: 

Form of Promotion (what type of promotion was it and where did it appear): 

Who was your target market? 

What was the reach? 

What was the ROI or outcome



ENGAGE
Art FAIR

March 31 - April 2
Fairgrounds
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	Fair Name: Napa County Fair
	Division  and Title: 6 Any Other Advertising Campaign
	Class: 1
	Marketing Goal: To promote ENGAGE Art Fair through a fun and unique method.
	Form of Promotion: Customized floor and decals displayed at local restaurants and businesses. Because the decals were on the floor, they really caught people’s attention and they didn’t take up precious window or counter space difficult to obtain.
	Who was your target market?: Our target market included residents and out-of-towners visiting Calistoga over the weekend and week prior to the event.
	What was your reach?: We estimate a few thousand impressions. Overall the reach was greater than we were able to achieve with posters and rack cards.
	What was the ROI or outcome?: We had a steady flow of fairgoers during ENGAGE Art Fair and realized an increased overall attendance (which was free).


