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We’ll provide slides, and we can share them online too if you give 

me your business card!
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WEBSITES















INTEGRATED TICKETING



Print-at-Home Tickets
Include sponsor logos

Include advertising



Advance Tickets



Scanning Pre-Sold Tickets



Selling at the Gate









TONY MIKESTAT BOY





Agenda
Basic Stats

What’s the Story?

Advertising & Ecommerce

The Future – What’s coming up? 

The Verdict – Which one should I use? 



Basic Stats



Who Doesn’t Have Snapchat? 

Who Doesn’t Have Instagram? 



Snapchat Active Users



Instagram Active Users







Age of Users



Snapchat Gets More Mobile Minutes



What’s the Story? 



Where to build “Stories”





Why do People Love Instagram Stories?



Your Audience is Already Here
• Create story content without having to build a Snapchat following

• Connections with Facebook mean most brands already have more people following 

them on Instagram

• Some argue that it has better features—you be the judge!



Cool Filming Options
• Before you even start creating your content, Instagram has 

more options than Snapchat! (Swipe Left!)

• Boomerang—makes a gif-style loop

• Super Zoom-zooms in over and over in a loop on a video subject

• Rewind will show what you are filming in reverse

• Hands-Free allows you to film without holding down the button!

• Stop-Motion links together a series of photos in a video



Connected App-Boomerang



Upgrade of Insta Live Video
• As of last June, live video can be saved 

to your story, rather than just 

disappearing after your Live has ended!

• As of December can now also save your 

favorite Live videos to your feed!

• No “Live” feature on Snapchat

• See who watched right after Live ends



GeoTagging
• Tags are clickable to see other people 

in that location

• Tag your fairgrounds & people will see 

all pictures in that area by other users 

when they click on the tag!



Hashtags & User Tags
• Hashtags on Insta Stories are 

clickable

• Using the @ symbol allows you to 

tag brands and other people

• Tag artists in advance of shows to 

generate excitement



What to #?
• Look for popular hashtags so your content shows in those stories

• Almost all days of the week have fun hashtags with good ideas 

for content

• #MusicMonday (love for Fairs!) #TipTuesday #WayBackWednesday

#ThursdayThoughts #FridayFunday

• Be careful what you use as your hashtag!

#humpday is NOT SAFE



Follow Hashtags
• Follow a hashtag and it will 

show up in your feed

• You can “teach” Instagram what 

type of posts you want to see by 

telling it not to show certain 

images for a hashtag

• Encourage fans to follow your 

fair hashtag!



More Editing Tools
• Multiple blocks of text on one screen that 

can be different sizes

• Change background color of text

• Reposition time, temperature filters

• Easy access to face filters- on video screen 

just click on the ☺ to point the camera 

either way



Benefits of Live
• Creates a stronger connection to your audience—feels more authentic

• Instagram sends notifications to your followers when you are live

• Live videos have a 148% higher organic reach than any other content

• SUPER cost-effective way to POST MORE VIDEOS- will account for more 

than 80% of all consumer internet traffic by 2020 



Connected App-Hyperlapse



Let’s Try It!
Take a video of yourself or film your neighbor if you don’t have a personal Instagram! 

1. Try an Instagram Story option you haven’t used yet! (Boomerang, Stop-Motion, 

Live, Hands Free, etc.)

2. Share something you have already learned at WFA! (Great for your boss!)

3. Add a hashtag or location! (Use hashtag #fairface)

4. Post to your account!



Longer Insta Video is Also Here
• As of last summer– increased from 30 to 60 seconds

• Better for video ads – can reuse same content from other formats

• Allows for tutorial/informational videos, which COMPETES WITH YOUTUBE!



Appeal to Gen Z



Why do people love Snapchat Stories?



Snapcodes
• Everyone knows to “Snap” a Snapcode to follow

• Now you can create Snapcodes to link to ANY 

website (like a QR code!) except within Snapchat!

• Go to Snapchat.com & log in

• Click on “Snapcodes”

• Type the URL you want your code to take visitors

• DOWNLOAD & use everywhere! (Add an image too!)

• GREAT for your tickets page!



Bitmoji
• Make a character that looks like yourself!

• Separate app that integrates in to Snapchat & 

other communication apps, owned by Snapchat

• Easy link for apparel & entertainment industry but 

good way for other brands to be “real”

• Keep an eye out for more potential marketing 

opportunities



Snap Map
• Your bitmoji can appear on a map of where you’re located

• To open the Snap Map, go to your Snap camera screen and pinch your fingers 

in like you’re zooming out from a photo — like this 👌

• Is seen as creepy by some—can be turned off





Try it Out!
Try finding the map, and clicking on “heat” indexed areas around us!



Create Your Own Story
• Add EVERYONE who you follow & follows you 

as you get close to your event dates, 

especially interns & other staff

• Watch as people add their snap to the story 

you created!

• You have the ability to download the entire 

story and share it on other platforms!



Example: 

Saffire Team Travels



Geofilter- Still Fairly Unique to Snapchat



Content Kings
• Snapchat does an AMAZING job 

keeping up on current events, and 

releasing location filters for people 

at those events.

• Users love how Snapchat always 

offers something unexpected



Cassie’s Wedding Filter



Canva Filters for Snapchat!

www.canva.com/create/snapchat-geofilters

(must have Canva for Work)



Also Make Filters in Snapchat!
www.snapchat.com/on-demand

Allows you to make your own filter right in the filter purchasing process!







Newish Editing Features
• Backgrounds or duplicate a section of your photo 

– Cool way to combine b&w with color

• Tint Brush also now available – tint certain parts 

of your photo

• Click on Scissors, then click on the paintbrush & pick 

the color you’d like to tint

• Moving filters now added



Multi-Snap
• Film multiple snaps in a row without stopping to 

simulate longer video, aka “Multi-Snap”

• Launched around July 15, 2017

• To use, just keep holding down the record button & 

watch frames stack –record up to 1 minute of video, 

or 6, 10 second frames (Coincidence?)



Snapchat has one final thing for its 

stories that Instagram doesn’t…



Spectacles



Advertising & Ecommerce



Better for Ads?





Other Ad Stats



Instagram Quick Adoption
• $1.85 billion in Ad Revenue from Instagram in 

2016  on track to be $6.8 billion by 2018

• 75% of Instagrammers take action after being 

inspired by a post

• Uses Facebook ad targeting- all benefits repeat



Instagram Story Ads



Ads in Instagram Stories





Instagram adds Links! 
• Only for business profiles – have you 

converted?

• A free way to get a link on an Instagram post!

• Make sure to tell people to SWIPE UP for more

• Try to keep number of links in your story to a minimum

• Hide content people care about behind the link



Tracking Instagram Links
No metrics are tracked on who visits your links, so if you use a link that’s 

a bit.ly you can track the clicks that way!



Instagram Ecommerce: Easy A/B Testing



What Ad? -Authenticity
• Ads on Instagram have a “native” feel so 

play to that

• Showing real people feels more authentic 
Remember what you know about User Generated 

Content—it’s more believable!

• Include your hashtag—it is clickable



What about Snap Ads?



Best Attention Span
Snapchat video ads capture over 2X visual attention than Facebook video ads, 

over 1.5X than Instagram, and 1.3X than YouTube



Snapchat Ad Options
Snapchat ads used to be EXPENSIVE options only! 

• A one-day “discovery” pane ad is $50,000

• Sponsored lenses can be as much as $750,000!

• As of last summer—there is a new option!



Introducing Snapchat Ad Manager!
http://ads.snapchat.com 



Objective



Define Audience



Targeting: Predefined Audiences
Lifestyles – Based on people’s long-term interests as expressed by places where they are 

engaged. Examples: Do-It-Yourselfers, Yoga Enthusiasts, Investors & Entrepreneurs and 

Philanthropists.

Shoppers – Based on what people buy in stores, restaurants, venues and dealerships. 

Examples: Women’s Apparel Shoppers, Mid-size Car Shoppers, Cereal Shoppers and 

Home Improvement Shoppers.



Targeting: Predefined Audiences
Viewers – Based on what TV, film and video people like to watch. Examples: Netflix, 

HBO Go and TV Network Viewers 

Visitors – Built based on the places people go when using their mobile device. Examples: 

Auto Dealers, Dining Establishments — Chipotle Restaurants, Travel Venues like 

hotels, and Retail Stores.





How do they get this data?



Data as a Service (DaaS) –by Oracle Data Cloud

• Your Location–Can tell that you ate fast food for lunch & know if you saw an ad, 

then WENT to fast food location after, based on location settings on your 

smartphone- Live Gauge

• Online Data– websites you visited, search terms, via cookies or site interactions

• Offline Data – Supermarket Loyalty cards, info when you check out, other rewards 

programs





Targeting: Data You Own
• You can upload your own customer emails in this step, like Facebook! Snap calls it 

SAM (Snap Audience Match) 

• Sends your ads to people on a list who have a Snapchat account associated with that 

email address/phone number & can create “lookalike” audiences based on this data

• RUMOR: Snap is going to make it where a user can only skip an ad after watching for 

3 seconds!



Budget



Ads/Creative



Snapchat Publisher



snappublisher.snapchat.com



3 Tips for Snapchat Ads
• MUST generate an action- More than other platforms people expect a next step

• Be funny/authentic – People expect less than perfect. 

• With disappearing content, create a sense of urgency





Screenshots & 

Promo Codes







Links for Snaps
• Click on the paperclip while editing your snap

• Draw attention to the fact that your post has a 

link if it’s a photo. If it’s a video, mention in 

your video that a link is attached. 



The Future



Seamless

Instagram Shopping



Tagging Products in Photos



The Future of Snap
More AR – think Pokemon Go



So Which One Do I Use?



If you’re trying to seen as the most authentic, behind-the-scenes “right now” 

brand, use Snapchat.



Instagram’s audience is wider and more accessible through Facebook—if 

you have a large following there already, stick to Instagram. 



Snapchat trends slightly younger, so use it if your event serves a younger 

generation. If you trend younger but don’t have a good audience on Snapchat, 

build it with ads/SAM.



Instagram's implementation has a much cleaner design that will feel more 

familiar to a lot of us, as well as your audience. If you don’t feel comfortable 

with Snapchat, start here because you can’t go wrong. 



Errors & Omissions? 



Thank you!
cassie@saffire.com

More Online Marketing Tips
Website www.saffire.com

Facebook  TeamSaffire

Twitter  @TeamSaffire

Instagram teamsaffire

Pinterest saffire

YouTube saffirestudio



Instagram Trends 2018 Summary

Instagram is going to become less about aesthetically perfect content, and more about real, ‘of the moment’ content 

delivered through video. That’s not to say we’ll be saying goodbye to our feeds, though they might look a little 
different if the 4×4 grid does get introduced.

Instagram is going to come down even harder on accounts using bots to generate fake followers, likes and comments. If 

you want to grow your account, do it through genuine, high-quality content and real engagement with your followers 

and the accounts you follow.

We’re going to see more personalized, targeted content based on our interactions on the platform – and we’re going to 

have more control over this personalized content.

It’s time to set aside some budget for Ads. Instagram advertising is a growing industry and if you want to see big 


